ANNUAL REPORT 2015
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Introduction

2015 was another very successful year for the Madison Downtown
Development Commission (DDC). This report provides a detailed
overview of the year’s activities and accomplishments. It will also,
provide a look forward at new ideas and ways to continue to
improve and build on past successes.

Created in the early 1980’s to support the downtown, the DDC is
primarily a volunteer organization comprised of Mayor appointed
Commissioners representing various constituencies. The DDC has
had varied leadership/support positions funded by the Borough over
the years. For many years a dedicated Downtown Manager was in
place, that position evolved into the Main Street Executive Director
with associated higher level responsibilities. In the last few years
the position has been subsumed in the responsibilities of the
Assistant Borough Administrator. As this position itself is now in
transition, the Borough'’s future support will need to be reevaluated
in the coming year. In 2015 administrative duties and
responsibilities were assumed by the Program Director. This
position was filled on a volunteer basis in 2015 and this
arrangement will continue into 2016.

At the end of this report the reader will find an addendum that
includes a sampling of presentations, financial information and
other documents that reflect the year in review. All 2015 meeting
agendas and minutes are available in the Agenda Center on the
Downtown Development page on rosenet: http://www.rosenet.org/
AgendaCenter/Downtown-Development-Commission-7

Respectfully submitted,

Lisa Ellis

Program Director

Madison Downtown Development Commission
ddc@rosenet.org
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Madison, NJ

The Downtown
Development
Commission was
initiated by Mayor
Elizabeth Baumgartner
and the Borough Council
in October of 1981,
following a study by
Projects for Public
Space, funded through a
Dodge Foundation

Grant.

In This Report

Review of All Committees,
Events and Activities

Recommendations for 2016

Review of administrative
practices

Addendum Includes many
associated documents. Full
size versions are available by
contacting the DDC Program
Director.

2015 Agendas and Minutes
can be found on the DDC
page on rosenet.org
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DDC PROJECTS, PROGRAMS AND PARTNERS

New Year ~ New Vision

In late 2014 the DDC decided to embark on a visioning/planning process driven by
the desire to clarify its focus and re-energize our mission. A comprehensive
survey was distributed and twenty responses were received, complied, and
analyzed. The complete analysis of the survey results was presented at the DDC
meeting on January 15th. (See addendum exhibit 1:1 for full presentation)

The initial survey included the following questions:

1. Thinking at a very high level, should the DDC alter its mission in anyway
or focus on other broad areas?

2. Name any new committees you think the DDC should establish
Name any new programs or initiatives you think the DDC should launch

4. Name any specific improvements or changes you think the DDC should
adopt

5. Looking at the current list of projects and committees, what specific
changes or improvements to existing committees/programs would you
suggest?

6. Do you have any suggestions for new fundraisers or opportunities to
improve fundraising within the DDC’s existing programs?

After thorough analysis of the survey responses, the data was converted into
actionable items. Gleaning these simplified lists from 200 thoughts expressed in
close to 20,000 words, was not an easy task. Nor was it an exact science, and
simple repetition of an idea or concept was the primary criterion used for the sort.

A list of four potential new Committees and one of a dozen new Initiatives/
Projects was derived from the survey results. Subsequent to the January meeting
this list was entered into a simple survey for the Commissioners to then rank. The
DDC Executive Board reviewed the results of the secondary survey and created a
list of goals for 2015 that was presented to the full Commission at the February
meeting.

GOALS...

This list of goals emerged from
the survey analysis and were
part of a presentation at the
February meeting. (See
addendum exhibit 1:2 for full
presentation)

1. Formalize committee
structure revision:

¢+ Public Improvement
(incorporate Parking &
Redevelopment)

+ University Relations

+ Sign & Facade

+ Marketing-Branding

2. Sign up commissioners for
these committees.

3. Ask committees to meet
between February and March
meetings to set goals, confirm
chairs.

4. Assign ownership of new
initiatives and tasks to
committees.

5. Update/evaluate status of
ongoing projects:

Taste of Madison

May Day

Bottle Hill Day

Farmers’ Market
DDC/MACA Sidewalk Art
Gallery & Gala

Drew University Town Tour
Sidewalk Sounds

Friday Night Concert Series
Historic Town Tour
Wayfinding

Theatre Marquee
Scavenger Hunt
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In addition to
the goals on
the previous
page, this list
of Initiatives/
Projects
emerged as

increased sidewalk
dining and advocate for
the consumption of
wine and beer in
conjunction with
idewalk dining.

downtown Wi-Fi.

#2b - Partner with
FMST/STMB to analyze
the condition of
downtown street trees,
beginning on Waverly
Place. Replace trees or
shave roots. Work to
incorporate electric into
the tree pits.

#3 - Between the METC
and train trestle create
a new park/arts setting
with freestanding
illuminated stained
glass panels and
sculpture garden.

Update: Committees, Projects/Initiatives

Early in 2015 the committees were set and committee chairs selected as follows:

PIC (Public Improvement): Mark Fabyanski
University Relations: Carla Brady

Sign & Facade: Craig Erezuma
Marketing/Branding: Eric Range

These committees, with the exception of Sign & Facade, once formed had difficulty
establishing regular meeting schedules, that being said work on existing Projects/
Initiatives that fell under each committee progressed throughout the year.

In addition the DDC as a whole was able to successfully lobby the Borough Council
early in the year to achieve substantive changes to the Sidewalk Dining Ordinance
(See addendum 4:6 for the a copy of the ordinance) which now allows for the
consumption of wine and beer in conjunction with Sidewalk Dining thus completing
#1 on the priority list to the left.

It was the hope that this change would bring more life and activity to the downtown
and there has been a positive improvement. The next step will be to see what can
be done to encourage greater participation from the restaurants.

The remainder of the Initiatives/Projects on the priority list are in various stages of
development. The discussion of Wi-Fi rests at the Borough level as of now. The
Waverly Tree project is intrinsically linked to the Borough'’s potential sidewalk repair
project. The proposed new park/arts area to the west of the METC has been
explored with professional consultants but is subject to ongoing renovations at the
METC.



BOTTLE HILL HISTORIC

2015 in
pictures...

-

BOTTLE HILL HISTORIC “ Histortic
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Committee Highlights

PIC (Public Improvement): Mark Fabyanski

¢ Purchased new sound system for Sidewalk Sounds

¢ Purchased Adirondack Chairs for events

¢ Managed and funded the repairs for the Waverly Clock

¢ Purchased decorative event fence panels for use on Bottle Hill Day and the
Farmers’ Market

¢ Purchased planters and tree for in front of the movie theater to help protect
the marquee

¢ Purchased new white LED holiday lights for the deciduous trees on Waverly
Place and arranged to have Ray Massaro of Honor Tree do the installation

¢ The Wayfinding Sign Project Pilot was completed (signs pictured above).

University Relations: Carla Brady

¢ Organized another successful Drew Town Tour for the incoming freshman
class. 377 students were given a tour of Downtown Madison and lunch at a
local restaurant.

¢ New sign was hung at the Madison Train Station, noting Madison as The
Home of Drew University.

¢ Drew University scheduled its Family Weekend and Fireworks to coincide
with Bottle Hill Day and though Bottle Hill Day had to be rescheduled
because of severe weather, Drew was able to reschedule the Fireworks on
campus for the postponement date.

Sign & Facgade: Craig Erezuma

¢ Efforts were made to streamline the approval process and new guidelines
written. 23 applications were reviewed. (See addendum exhibit 2:1 or new
guidelines and 2:2 for list of applicants)

Marketing/Branding: Eric Range

¢ Aninvestigative process of marketing videos and other options began in
2015. Much more to come in 2016!




Events, Activities, Partnerships: 2015 in Review

2015 was another very busy year Scavenger Hunt
for the DDC and our partner Taste of Madison
organizations. The following is a May Day
review of all the events and DDC/MACA Sidewalk Art Gallery & Gala
activities - the successes, Farmers’ Market
challenges and recommendations Bottle Hill Day
for 2016. Sidewalk Sounds

Friday Night Concert Series w/METC

Scavenger Hunt - Saturday, March 21st

The Scavenger Hunt was spearheaded by former DDC Program Director
Laura Cole and was run in partnership with the Madison Area YMCA.
The YMCA staff performed the bulk of the organizational, promotional and
day-of responsibilities. More than a dozen groups participated and a great
time was had by all. (See addendum exhibit 2:3
for event flyer)

The DDC offered some administrative support
and day-of help. The weather cooperated and
the event could be held outside, though a full
plan for an all-inside event had been created.

\%m%%km Taste of Madison - Monday, March 30th

resents

The Taste of Madison Committee is a partnership between the

‘ Rotary Club of Madison, the Madison Downtown Development
Monday, March 30, 2015

i Commission and the Madison Area Chamber of Commerce and
Fg:al;émiﬂzfcm; the proceeds of the event are split between the entities. The
event was again held at the Park Avenue Club. DDC Vice Chair
Valentine's Day Special Maureen Byrne again served as one of the event chairs.
Buy 2 VIP tickets
for $‘]50 This annual event features a Silent Auctions, Tricky Tray and a
R 1T TP NI iy 5100 sach s 50/50 raffle drawing. Approximately, 30 local businesses
ooy 5 s participated in 2015. (See addendum exhibit 2:4 for complete list)

The event attendance was down and so were proceeds. The
DDC'’s share was $9,000.00 in 2015. The leadership committee
evaluated the event and will introduce changes in 2016.




May Day
2015...By The
Numbers and in

Pictures

“By The Numbers”

130 - Individual and
Corporate Donors.

$16,000.00 in donations.
157 - Hanging Baskets
910 - Volunteers

300 - Yards of Mulch

@ Saturday, May 2, 2015
a_’ a_, Contact the DDC to join the funl

Tn Moadise ddc@rosenet.org
N ke n _ 201-400-2349
Sponsored by the Downtown Development Commission

May Day - Saturday, May 2nd

The day began once again with the traditional Arbor Day
celebration organized by the Madison Shade Tree Management
Board. The weather once again cooperated and May Day 2015,
under the leadership of DDC Chairs Suzy Whitehorn, Leslie
Lajewski and Mark Fabyanski was a shining success.
Planning for the event began in January and sadly included
paying tribute to longtime chair, Mara Johnson, who retired from
May Day as well as Provident Bank and moved out of state.

The T-Shirt Art Contest (See addendum 2:3) was again held and
the response was terrific. Over 100 drawings were submitted by
elementary students from St. Vincent’'s Martyr, Torey J. Sabatini,
Kings Road and Central Avenue Schools. The winner, chosen by
the committee, was a fourth grader from Torey J Sabatini, Asha
Sinha. In addition three Leading the Way Awards were given to
the following:

Kay Leary and the Seniors of Madison
Boy Scout Troop 7, Venture Crew 77
Mike Kopas

Sponsorships and donations (See addendum exhibits 2:5, 2:6, 2:7
and 3:1) were as than expected. Donation envelopes were again
sent with the utility bills. The proceeds allowed for the purchase of
the 157 hanging baskets that in partnership with the Garden Club
of Madison grace the lampposts from late spring to late fall
annually.

2015 also brought a strengthening of the partnership with The
Friends of the Madison Train Station. The group served as an
event sponsor and the Train Station is a primary site requiring the
participation of a large number of volunteers.

The event after party though scaled back from previous years
provided volunteers with some great food including pizza and
sandwiches from local restaurants, much needed water for
rehydration and a free concert arranged by another partner
Madison Music & Arts.

The event is a tribute to Madison’s spirit of community and
volunteerism and continues to be a successful event for the DDC.



DDC/MACA Sidewalk Art Gallery & Gala

In it’s third year, this program reflects the strong and ongoing
partnership with MACA (Madison Arts & Culture Association) under
the leadership of MACA President and now DDC Commissioner
Deborah Farrar Starker. DDC Commissioner Craig Erezuma
(pictured to the right) was also instrumental in bringing this program
to Madison. This year a total of 24 banners were hung in the
downtown between June and early October. The works were very
diverse and were created by a wide range of local artists including
Drew University students and even a student from MHS.

The Gala was incorporated into the Bottle Hill Day Beer Garden due
exclusively to the fact that Bottle Hill Day had to be rescheduled from
October 3rd because of severe weather. This proved to be
unsuccessful . The Beer Garden was not the right venue in which to
hold the art auction. It will return to a stand alone event perhaps held
at the METC in 2016.

The art banners are an attractive addition to the downtown and with
some minor improvements its success will continue to grow.

Sidewalk Sounds and Friday Night Concert Series
w/METC

Bringing music to downtown has been a growing focus for the DDC.
Working with partner organizations including MACA, Madison Music
& Arts and the METC (Museum of Early Trades and Crafts), the
DDC was able to provide funding, promotion and intern/volunteer
support to approximately 30 live musical performances over the
course of the summer of 2015. These included Thursday evenings at
the Farmers’ Market, Saturday Sidewalk Sounds performances and
the METC Friday Night Concerts.

New sound equipment helped facilitate the ease of delivering these
performances. A wide range of musical styles were showcased and
almost all performers had ties to Madison. The performances at the
Farmers’ Market were well attended and added a great festival vibe
to the market. These should be continued in 2016.

The METC Friday Night Concert Series alone brought almost 1,200
people to downtown over the course of the six concerts. The
Saturday Sidewalk Sounds performances were the not as successful
and it is recommended that in 2016 these be abandoned and instead
propose working with the METC to increase the number of Friday
Night Concerts.




Madison Farmers’ Market

2015 brought major changes to the Farmers’ Market. At the regular
meeting of Thursday, March 19, 2015, the DDC had an in depth
discussion of the potential move of the 2015 Farmers’ Market from
Green Village Road to Central Avenue between Main Street and
Cook Avenue and to return the Market hours to 2:00pm - 7:00pm.
These recommendations were sent to and approved by the Borough
Council. (See addendum exhibits 2:8 and 2:9). The Farmers’ Market
was again generously sponsored by Drew University and Gary’s
Wine & Marketplace and all 2014 vendors returned in 2015. The
Market again was financially successful. (See addendum exhibit 3:1)

The move proved to be very successful. Live musical performances
were added and proved to be a great addition. Also, in partnership
with the Madison Chamber of Commerce a weekly feature called
“Look Good, Feel Good Madison” was created. This featured local
businesses in the health, wellness and beauty field. The market also
featured almost weekly Pop-Vendors including local non-profits and
businesses.

New marketing initiatives were implemented this year. A “Frequent
Shopper Card’ was a big hit with shoppers. Distribution of samples
of Kettle Korn were less successful. A weekly newsletter was sent
alerting patrons to special events and featured musical
performances.

Though the former market manager resigned after the first week of
the season, with intern support, the elevation of Miranda Breau to
Market Manager and coverage by the DDC Program Director and
the countless volunteer hours given by DDC Secretary John Hoover
ensured that the Market was well staffed and managed.

The recommendations for 2016 included continuation of musical
performances and the “Frequent Shopper Card” but the primary goal
will be to add 4-5 new and varied vendors to the Market.

MADISON
FARMERS MARKET
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Bottle Hill Day

Despite the best efforts of Hurricane Joaquin, Bottle Hill Day 2015
was a tremendous success. The event was rescheduled from
Saturday, October 3rd to Saturday, October 24th due to forecasted
high winds associated with the hurricane. (See addendum exhibits
2:10 and 2:11 for associated documents)

Bottle Hill Day 2015 featured expansion onto Kings Road which
proved to be very successful. The Beer Garden which was again
organized by DDC Chairman Russel Stern, Vice Chair Mark
Fabyanski and Commissioner Mike Kopas (pictured to the left)
and it did very well in it's new location on Kings Road and with its
expanded hours, staying open until 7:00pm.

Vendor participation increased again in 2015, and featured
approximately 250 vendor booths. Sponsorship came in at an all
time high and overall the event was the most successful to date.
(See addendum exhibit 3:1 for a financial summary). Bottle Hill Day
also continues to grow as a premier music festival. Live music was
featured on four stages all day thank to the help of our partners at
MACA and Madison Music & Arts. Originally five stages were
planned but the postponement necessitated a return to four. New
stage banners were created to include the names and/or logos of
the individual Stage Sponsors.

The expansion onto Kings Road also allowed for the inclusion of a
secondary amusement area on the Hartley Dodge Memorial lawn in
addition to the Fun Zone located at Central Avenue School.

This event is an enormous undertaking and requires cooperation
with the Borough Council, Department of Public Works and
Emergency Services Departments, primarily the Madison Police
Department. Its continued success depends on this level of
cooperation.

In 2016, it is recommended that the DDC work more closely with

the Madison Chamber of Commerce to integrate the their Car Show

more effectively into the whole of Bottle Hill Day. It was the intent to
do this in 2015 but the weather forced the cancellation of the Car
Show and it was not able to be rescheduled.

In addition, the possibility of further expansion on Kings Road
eastward toward Prospect Street should be considered. It is noted
that infrastructure provisions including portable toilets and more
heavy duty barricades must be increased. It is also recommended
that the addition of a “Hurricane’ date be considered.

Thank You to
Our Sponsors!
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Bits and Briefs:

Merchant of the Month Awards

MERCHANT

AWARD

As in the past, Merchant of the Month Awards were presented on OF THE ONTH B

alternating months by the Madison Chamber of Commerce and the [
DDC. In 2015 the DDC made the following presentations: -

Blue Wazabi - April
Tons of Toys - June
Nicky’s Firehouse ltalian Restaurant - August
Madison Discount Tire Center - December
After discussions with the Chamber, this program will continue

through February of 2016 and then it is being recommended that a
new, more meaningful program for merchant recognition be
developed to replace it.

Madison Magazine

After a spending a good deal of time in 2014 writing articles,
collecting photographs and working hand in hand with Town Square
Publications the bi-annual Madison Magazine made its debut in early
2015. At the end of May, Patrick Mc Granaghan of Town Square
presented representatives of the DDC and Chamber with royalty
checks for the advertising in the issue. The DDC received a check
for $3,665.25. The magazine is distributed to local outlets and is free
to the consumer. It is a great promotional tool for the community.

Love Madison Shop Madison

In 2015, this initiative was furthered through the sale of plastic bags
to the merchants and the distribution and sale of magnets. 136
cases of 500 bags were sold and delivered and the combined
proceeds from bag and magnet sales totaled $3,530.00. (See
addendum exhibit 3:1 for more details)

Madison Christmas Parade

The annual Madison Christmas Parade was held on the Friday after
Thanksgiving, November 27th.The DDC again participated with
several commissioners walking or riding in decorated vehicles. The
DDC purchased candy with the packages imprinted with the DDC
logo which was handed out on the parade route.

Arts & Culture 4 lian,
“Ace

Wiadison

Madison Holiday Arts Festival HOLIDAY

The DDC made a donation to MACA in the amount of $3,000.00 to ARTS FESTIVAL
help support the Madison Holiday Arts Festival, which was also held
on the Friday after Thanksgiving, November 27th. This festival ol s
features live musical performances throughout the day in various Nersitec 27,2015
venues downtown. In addition, promotion of the event was also done
through DDC associated resources.

Fun Begins

Look for Sales
& Giveaways
from
Participating
Merchants

MADISON _ ,

artsés
culture

...................

Come see FREE performances

before the Santa Parade, plus lots more!
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From the Desk of The Program Director:

In January we acknowledged the following as proposed
administrative initiatives for 2015:

¢ Work to reestablish University Relations Committee
involving Drew, FDU & CSE
DDC Annual Report
New Commissioner Orientation
Internal DDC Newsletter
Refine Sign & Fagade Process
Improve all aspects of DDC communication
Support the administrative needs of all Committees

* & O O 0o o

These were all addressed to some degree over the course
of the year though most continue to be a work in progress.
Those that concern the webpage were on hold as the
borough was transitioning to a new webpage platform and
now that is complete they will be priorities in the first few
months of this year.

In addition to administrative support for all events, the

following is a list of other tasks completed and new initiatives

created this year with an eye to improving administrative

processes and general communication.

1) All paper forms of record keeping have been converted
to digital format.

2) All financial accounting processes have been updated
and standardized. Including deposits, check requisitions,
DDC/MMSF-Borough payments, all purchasing including
that through the Borough'’s financial system (Edmunds)
and event financial tracking.

3) All DDC basic paperwork has been updated and
standardized including agendas and minutes. In addition,
filing systems have been reorganized for ease of use.

4) New promotional materials have been created for events
in-house as well as through a good working relationship
with Tivoli Creative Designs. (See addendum exhibits 4:2
and 4:3 for examples)

MADISON AREA CHAMBER OF
COMMERCE AND DDC:
BETTER TOGETHER

The DDC and Chamber have worked more
closely together in 2015. In addition to
promoting DDC events, Chamber events
were promoted in the | Love Madison NJ
Newsletter and on the | Love Madison NJ
Facebook page. This was managed by the
DDC Program Director working together
with the Chamber Executive Director.

Loyalty Rewards

Ladies Night Out

Spring Sale Days

Easter Fun Fest Home Expo
Fire Extinguisher Inspections
Restaurant Weeks

Halloween Hoopla

Holiday Gift Checks

COMMISSION

Madison, NJ

p JOIN US ON
~ FRIDAY, NOVEMBER 27
/ Holiday Arts Festival
/mnml "“:: run the business
Vit madenn o7 or chedule |
L
e
\ Christmas Parade & Tree Lighting |
\ Parade starts at 5:30pm
ﬁé"’\ Madison Holiday Gift Checks @
_\n_/‘ THE PERFECT GIFT FOR EVERYONE v
3

Everyone’s Invited!
Madison, Chambep of Commepce presents
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Costume Parade & Magic Show

’ Saturday, October 31, 2015
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5) Expanded the DDC’s reach through new advertising programs with TAP Into Madison and
Discovery Maps. The Madison Eagle continues to promote the DDC through favorable
placement of press releases, articles and the Bottle Hill Day insert). A new relationship with
Vicinity Magazine has also been established in partnership with the Chamber.

6) Communication has improved to the DDC and to the community at large.
+ Regular and timely reminders for events and meetings were distributed to the DDC.

A monthly newsletter for | Love Madison NJ was created and distributed to all contacts in the
Constant Contact database. Total is over 4,000 contacts. New contacts are added through
sign-ups collected at events. Constant Contact was also used for the weekly Farmers’ Market
Newsletter and promotional pieces for all special events. Between 70-75 communications over
the course of the year.

* I Love Madison NJ Facebook page has been developed into a very useful communication tool.
On December 1, 2014 the page had 2,306 followers as of 1/18/16 the page now has 3,444
and is growing by 15-20 on a weekly basis. To put this in perspective here are the numbers
similar pages: Summit - 1706, Morristown - 2330, Cranford - 3324, Somerville - 5453. The
reach of individual posts has been increased dramatically as well. (See addendum exhibit 4:4
for a report on Facebook activity). One post in November reached over 11,000. A goal for
2016 is to further expand the use of other social media tools including Instagram and Twitter.

(

We have also
had great | Shon Madison |
success of late vt 2 Tl
with some fairly N Vg Tty dliday
low tech videos =

on Facebook. https://www.facebook.com/ilovemadisonnj/
videos/vb.90554363003/10153316810178004/?
The IateSt one type=3&video source=pages video set
had over 8,000 https://www.facebook.com/

. 1 ilovemadisonnj/videos/
views: vb.90554363003/10153356236613004/2

type=3&video source=pages video set

The "1 Love Madison" Newsletier

The Program Director - Potential 2016 Goals

1) Help facilitate Downtown Study process and outcomes.

2) Complete the update of the DDC webpage.
3) Re-establish the listing of commercial vacancies.

4) Work with the Marketing Committee on promotional initiatives and on the creation of an updated
welcome package for new business (See addendum 4:5 For an example from Somerville, NJ)

5) Work with Sign & Fagcade Committee to further refine process. Update application and create a
“Sign Book” which will include a walk through the process and examples of best practices.



https://www.facebook.com/ilovemadisonnj/videos/vb.90554363003/10153316810178004/?type=3&video_source=pages_video_set
https://www.facebook.com/ilovemadisonnj/videos/vb.90554363003/10153316810178004/?type=3&video_source=pages_video_set
https://www.facebook.com/ilovemadisonnj/videos/vb.90554363003/10153316810178004/?type=3&video_source=pages_video_set
https://www.facebook.com/ilovemadisonnj/videos/vb.90554363003/10153356236613004/?type=3&video_source=pages_video_set
https://www.facebook.com/ilovemadisonnj/videos/vb.90554363003/10153356236613004/?type=3&video_source=pages_video_set
https://www.facebook.com/ilovemadisonnj/videos/vb.90554363003/10153356236613004/?type=3&video_source=pages_video_set
https://www.facebook.com/ilovemadisonnj/videos/vb.90554363003/10153356236613004/?type=3&video_source=pages_video_set

2015 DOWNTOWN DEVELOPMENT COMMISSION

Chairperson: Russell Stern

Vice Chairperson: Maureen Byrne and Mark Fabyanski
Treasurer: Brad Cramer
Secretary: John Hoover

Member-at-Large: Craig Erezuma

Robert H. Conley, Mayor - Public Official

Astri J. Baillie, Council Liaison

Susan Whitehorn, Owner/Merchant/Landlord
Jim Hollenbach, Owner/Merchant/Landlord
Peter R. Flemming, Sr., Planning Board Representative
Leslie Lajewski, Board of Education Representative
Michael Kopas, Higher Education Representative
Carla Brady, Not for Profit Representative
Larry Jasen, Giralda Farms Representative
Marsha Ann Zimmerman, Chamber of Commerce Representative
Deborah Farrar Starker, MACA Representative
Eric Range, at Large Member
Barb Short, at Large Member

Garry Herzog, Media Representative

James Burnet, Ex-Officio
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DDC PROJECTS, PROGRAMS AND PARTNERS

The Dowatown Development Commission was initiated by Mayor Elizabeth Baumgartner and
Borough Council 1n October of 1981, following a study by Projects for anhic Space. funded thmugh a
Dodge Foundation Grant.

The purpose of the Commission as defined in the Borough Code Section 15-1 include

To study the future of the downtown district i regard fo s economiic growth and development.
To develop plans for the ledcvelopmml of the downtown district (§ 15-1.1 below)

To advise the downt requiring ector action.

To advise the Mayor and Council on lmpmvmmls requiring local government action.

To coordinate redevelopment activities in the downtowa district and foster closer working
relationships among all interested segments of the Madison community.

f To analyze and plan for the impact on the downtown district of potential redevelopment in the

Borough.
MISEION-PURPOSE-COALS-ONTOOMES

In late 2014 the DDC decided to embark on a visioning/planning process driven by the
desire to clarify our focus and re-energize our mission. A comprehensive survey was
distributed and twenty responscs were received, complicd, and analyzed. That analysis,
presented here tonight, will help us formulate clear, concise goals.

desired onicomess ww\

= A list of reasonable attainable goals for 2015.
4 Clanity of purpose and processes.

* and partici)

-+ New and enhanced partnerships.

fanee

4 Regular d be set and dz ‘The work of i should b and advisory and

Vol rogrc need e coiac il vl o el bess 0 Lot cgagel

% AIIDDC ired to sit on or chair a be an active, engaging, and enthusiastic participant. Must attend all
‘meetings. Hold all commissioners accountable for their attendance.

 Puovide s conpletscale of all cviesiching e, ownes, 1 dts st lamed complton sud st Asig ech

1o at least one Committee.

¢Wemdw=ubm.puybod<m.u Commissi DDC familiarize

themselves with-

U ol o v st i ol et s i o ey i e o ks ki b

proceed and how to improve.

% Weal for the sak We peed fo e concretegoals and et ou fndrasing goals with

the fulfllment of them in mind. Review bal at every E. £ available finds

4 Advance our partnerships and seek to enhance and promote the overall community of Mnduonlslpimofquﬂnyeﬁutwn,spm
‘music, the arts, senior activities, pre-school activities, unique restaurants and shops, a vibrant Norman Rockwell downtown, and its

unqmmxlvnhmnpmt.

as well as the Chamber. iniiatives are needed.

Merchant Relations/Recruitment Committee
Pdhmllhﬁs:uikqmibﬂms
= Establish a liaison position to the Chamber of
‘Commerce.

= Create a New Business Welcome Program.
i dysis

POTENTIAL NEW
mmmm o, COMMITTEES

Event/Entertainment & Arts Committee
Potential Tasks and Responsibilities:
WotkwlthACNMMAmomlnmﬂs on
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I think the plate is pretty | = Historic Town Tour

P s

Ll

1C(I’MM‘IS_S!VDN

NEW YEAR ~ NEW VISION

DDC GOAL SETTING PRESENTATION

where we are now...where do we want to be?

“A volunteer is a person who can see what others cannot see; who can feel what most do not
feel. Often, such gifted persons do not think ofthemselwes as volunteers, but as citizens -
citizens in the fullest sense: partners in civilx

" -George Herbert Walker Bush

«+ Taste of Madison
w/Chamber & Rotary
« May Day

Pabtic improvement: T commites focses on improving e

sy . o el ot They ++ Bottle Hill Day

Sl Suppor e A o e MO B8 § RITERAD

with the Chambes of Comane «* Farmers Market

+ DDC/MACA Sidewalk
Relations Tis commite works o
e Art Gallery & Gala
Laxmm iy -:m,-rm which b - P
son fo 3 o o o domiown «“* Drew University Town
Tour

Parking: This conmntee secks ways to improve available shopper ** Sidewalk Sounds

s S ++ Friday Night Concert
Series w/METC

++ Shop Madison Program
(bags. buttons, tc.)

+ Social Media (Faccbook,

E-blast, ete.

Sign & Facade: As part of the zoming process for business

s
commite revisws ol sign spplications within the Borough.

SHALLVILINI-SW VD 0Ud-SLNAAH

Sull right now.”
~ Survey Comment

Theatre Marquee
Downtown Wi-Fi
Scavenger Hunt

|

= After thorough analysis of the survey responses, the data has been
converted into actionable items. Gleaning these simplified lists from 200
thoughts expressed in close to 20,000 words, was not an easy task. Nor was
it an exact science, and simple repetition of an idea or concept was the
primary criterion used for the sort.

A list of four potential new Committees and one of a dozen new
Initiatives/Projects have been created and presented on subsequent slides.

After tonight’s presentation, a digital survey that will allow everyone to
rank and thus prioritize both the committees and the initiatives/projects will
distributed. The deadline for response will be January 26t

= The Executive Board will meet on February 3 and 10% to review the new
survey data. The E-board will then create a set of clear goals for 2015 for
presentation to the full Commission at the meeting on February 19%.

POTENTTAL NEW INITIATIVES/PROJECTS

Sngn and Facade Scholarship.

the p £a po ge for internal usage as well as for renting to other commmunities.
Investigate a speaker system for downtown.
Lobby for increased sidewalk dining and advocate for the ion of wine and beer i ion with
sidewalk dining.

Promote the need for continuing improvements to and expenditures on shoppers' parking lots.

Implement downtown WIFL

Between the Museum of Crafts and Early Trades and the Main Street train trestle create a new park/arts setting
‘with freestanding illuminated stained glass panels. Partner with MACA. to establish a sculpture garden among the
stained glass panels.

Partner with FMST to analyze the condition of downtown street trees, beginning on the Waverly Place. Replace or
shave buttress roots so uplifted paver blocks can be re-set to grade. Work to incorporate electric into the tree pits.
Start the planning process to have the Revolutionary War reenactment event in Madison for 2016.1t should span
from Drew to MJS along Main Street.

Create and market a high dollar raffle.

. Develop a line of products to sell, including re-usable shopping bags that publicize the Madison Merchants.

Plan and execute a Downtown Madison SK Run that commences and ends downtown and continues to Staples
Plaza and back to Waverly area.

Create a “Parking App~ and other collateral to promote parking.

E “Setting goals is the first step in mnn.ng the invisible
into the visible.”
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“% DDC COMMITTEE AND
¥ INITIATIVE/PROJECT SURVEY
s JANUARY 2015 REPORT

Presented: February 19, 2015

Q2: Of the four potential new Committees would you be willing to volunteer for? Please feel
free to choose more than one.

POTENTIAL NEW COMMITTEE NUMBER OF VOLUNTEERS
Merchant Relations/Recruitment

Marketing/Branding 6
Outreach/Communications 6

Event Entertainment & Arts 7

Q3: Of the four existing Committees, which would you be interested in volunteering for? Please
feel free to choose more than one.

Q4: DDC has several standing or planned activities which could always use additional support.
Which ones would you be interested in helping with? Please feel free to choose as many as you
like.

Bottle Hill Day

Drew University Town Tour
Farmers’ Market

Historic Walking Tour

May Day

Scavenger Hunt

Sidewalk Art Gallery and Gala
Sidewalk Sounds

Taste of Madison

Q6: Are there any iti Ce i or Initiatives/Proj that you believe the DDC
should consider in the future?

1. Continuous sidewalks on Madison Avenue/Main Street to bring foot traffic to
! Currently no sid: west of Drew.

2. Hiring an outside consulting firm to help bring strong businesses to Madison that help
tie in our mom and pop shops and complement each other.

3. Develop a rotating program of restaurants that serve lunch and early dinners for the
benefit of seniors.

What does a DDC Marketing-Branding
Committee Actually Do?

Todeveip pans for En resevcopmen o he Gawniown crct (5 13- ncw

amrg il mterested segmert of the M comrnity.

Potential Tasks and ibiliti ...0r some of these?

Develop a marketing plan with
milestones, goals, and a calendar
detailing the messages and press
releases that will be issued to support
current and existing programs.

should we add

some of these tasks?

Find ways to expand social media and
email reach.

Work with chamber to develop
programs to encourage people to
come downtown.

Support existing programming that
brings people downtown.

other potential tasks...

ereemm ADDENDUM)

duction: The DDC di d an internal survey via Survey Monkey in late January
2015. The survey asked a limited series of questions aimed at narrowing options regarding
committee structure and potential new initiatives, and also allowed the commissioners to
volunteer for new and existing committees, events and initiatives. 17 responses were
received. The results are as follows:

Q1: Please rate these four potential new DDC Committees in order of preference:
Bt e a5 =
3 4 s 4

2
[ 29
o ® Y
e
1

Ty 29 e
7 5 3 Y

76w i e E
3 7 1 & 7

Q5: Below find a list of 13 potential new Initiatives/Projects, please choose your 5 favorite options:

1. Sign and Facade Scholarship. 8. Partner with FMST to analyze the condition of downtown
B —— streat trees, beginning on Waverly Piace. Replace trees
st 2d 3d ah Sth "y
2 L 3

2. Investigate the purchase of a portable stage for
g

O Warreencimen eventn Madion for 056
S S P

. vt 2 spskersyem for dowian . T

o e wn o e P ——

e e T S -
R S S — PR

4 v 2 1 3
= 11.Devei 3 s o procducts 05l e sabs
st ad 3d ah st U shopping bags that publicize the Madison Merchants.
s ER soweieD

it 2nd 30 am s

Tora
5. Promotthe nec for continuing improvaments - SR L
t0 snd expenitures on shogpers' parking ots. _t =
e 12.Pian and execute 3 Downtown Madison SK fun that
1t 2nd 3 an sm UM
oL
2 1 2 3 8 1t 2nd  3rd  ath  Sth mun
6. Implement downtown WIFL. e
weGTED _ 1+ ] 1] 2z
it ad 3 h sth 13 Create a "P: and other collateral to promote parking.
T2 s =3 Nu/ T
7 Crafts and Eary - - - &

‘stained glass panels and sculpture garden.

T
1 N w/

2l alal=

The data provides clear direction...

Q1: The formation of a Marketing and Branding Committee emerged as the clear first
choice.

Q5: Of the Initiatives/Projects the ranking was as follows:

#1 - Lobby for i d sid Ik dining and ad for the
consumption of wine and beer in conjunction with sidewalk dining.

#2a - Implement downtown WIFI.

#2b - Partner with FMST/STMB to analyze the condition of downtown
street trees, beginning on Waverly Place. Replace trees or shave roots.
Work to incorporate electric into the tree pits.

#3 - Between the METC and train trestle create a new park/arts setting
with freestanding illuminated stained glass panels and sculpture garden.

.«.but what does that direction really look like?

NEXT STEPS...WHAT ARE THE GOALS?

1. Formalize ittee structure r
Public Improvement (incorporate Parking & Redevelopment)
University Relations
Sign & Fagade
Marketing-Branding

2. Sign up commissioners for these committees.

3. Ask i to meet b February and March meetings to set
goals, confirm chairs. .
4. Assign ownership of new initiatives and tasks to committees. b |
5. Update/eval status of ongoing projects: LA
Taste of Madison May Day ‘
Bottle Hill Day Farmers’ Market
DDC/MACA Sidewalk Art Gallery & Gala  Drew University Town Tour kg
Sidewalk Sounds Friday Night Concert Series w/M
Historic Town Tour Wayfinding -4 ~

Theatre Marquee

15
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Sign & Facade Committee Guidelines | 2015

. All applications begin with Land Use Administrator - Fran Boardman who will provide the applicant

with both the “Borough of Modison Application for Zoning Permit” and the “Borough of Maodison
Sign Permit Appiication Addendum ™. Both forms must be completed in their entirety and
accompanied by all necessary fees and exhibits and submitted to the Land Use Administrator.

. Once the application is deemed complete by the Madison Zoning Officer - Frank Russo, the full

application will then be sent to the Assistant Borough Administrator, Jim Burnet and Madison
Downtown Development Commission, including: DDC Chairman - Russell Stern, DDC Sign & Facade
Chair - Craig Erezuma, and DDC Program Director - Lisa Ellis, who are required to forward an endorsed
recommendation to the Zoning Officer within a prescribed time frame (usually 8 business days) from
the distribution of a ‘complete’ application from the Zoning Officer.

. The DDC Program Director will forward the complete application to the entire Sign & Facade

Committee induding Madison Chamber of Commerce Executive Director - Karen Meyer Giambra and
representatives from Historic Preservation Commission, if required.

. The application will be reviewed by those listed above (in #2) and all requests for additional

information will be made to the applicant through the Madison Zoning Officer - Frank Russo or Land
Use Administrator - Fran Boardman. At this point it will be determined if the application can be
reviewed by the Sign & Fagade Committee online or if a meeting with the applicant will need to be
scheduled. There will be no communication or outside meetings between the members of the
committee and the applicant unless a meeting is scheduled.

. If a meeting with the applicant and the Sign & Facade Committee is deemed necessary for review, the

DDC Program Director- Lisa Ellis will work with Land Use Administrator - Fran Boardman to schedule a
meeting. Sign & Facade Committee meetings will be scheduled for Thursday mornings at 9:00am at
Hartley Dodge Memorial Building. Committes members should be prepared to hold this date open for
these meetings. Madison Zoning Officer - Frank Russo will also attend these meetings as necessarny.

. Though these meetings are relatively informal and the objective is to give helpful guidance and support

to the applicant; it is expected that the following protocols be observed by all committee members:

a. Members will make the applicant feel welcome and dearly communicate that Sign & Facade
review is mandatory but compliance is voluntary.

b. Members will arrive on time.
Members will act professionally at all times; this includes but is not limited to: no cell phone
use, no food.

d. Members will respect the applicant’s time and engage in a professional dialogue focused on the
application under review.

. The Sign & Facade Committee Chair - Craig Erezuma will conduct these meetings and forward an

endorsed recommendation to the Zoning Officer. The DDC Program Director - Lisa Ellis will take
meeting notes and will work with Chair - Craig Ereruma to provide monthly reports at the DDC
Meetings. All files and reports will be held at the DDC Office at Hartley Dodge Memorial.



Osteria Trevi

Lashz

Slamwich Scratch
Kitchen

Hilltop Bicycle

Flies & Honey Hair
Studio

Celtic Golf

Mind Your Body

Rocco's

Redux and The
Market at Redux/
Robert Ubhaus

Madison Mud Clay
Studio

Healthy ltalia

The Color Bar Salon

Cuozzo Studio for
Hair

Body & Brain Yoga
TaiChi

Kienlen Lattmann -
Sotheby's
International Realty

Zenful Living - Dr.
David Beck
Chiropractor

Sugar Rush

Selen for Assembly
Eatalian Bistro
Stryxe

Prima

Grillera -
Mediterranean
Cuisine

BaBa's Italian
Bakery

Chaise Fitness

The Music Center

Academic Journeys

Studio Allegro

Vincent Padula

Sonya Coretta Miller

Sam Freund
Sam Cooper
Allison Perry

John Irizarry

Loretta Beneroff,
Daniel Dalpiaz

Gino lossa
Robert Ubhaus
Melanie

Tomaszewski

Paolo Nespoli/BNB
Import Inc.

Joseph and Penni
Monticello

Joseph and Tanya
Cuozzo

John Thompson

Jeffrey Fellers

Johanna Jimenez,
David Beck

Andrea Festa
Zemblis

Tom Basta
Albertino Moriello

Michael Cottone

Mark Conmy

Cem Akyol

Gregory Luque
Claudis Aarts-
Schreiber/Aarts
Fitness LLC

Richard Marks

Maureen McGovern

Lawrence A. Cline (4
Park Avenue Holding
LLC)

Mark Conmy
Katherine Kariotakis
Sam Mantone
Rocco lossa

Nicholas Lardieri

Lawrence A. Cline (4
Park Avenue Holding
LLC)

Same

Frank lannarone

Angelo lossa (B.1.G.
Management)

Stephen Pagano
Nick Sainato
Merle Walters

Sal Luciano (Sunny
Isle Realty)

Same as Business
Nick Sainato and
John Dalena
Donato Holdings

Donato Holdings
Chen

The Heller Group
Salvatore Luciano

91 Park Ave, LLC/
Leichen Chen

Debra Cattano

Tiro Development
Associates LLC

The Heller Group

Angelo lossa (B.I.G.
Management)

The Heller Group

New

New
New
New
New

New

New

Expansion

New

Relocation

New
New

Name Change

Name Change

New

Additional Occupant

New

Temporary
New

New

Sign Replacement

New

New

New

New

New

Relocation

Restaurant

Salon

Restaurant

Retail

Salon

Retail/Instructional

Fitness

Restaurant

Restaurant/Market

Retail/Instructional

Retail/Instructional

Salon

Salon

Fitness

Realtor

Fitness and Holistic
Health

Retail

Political

Restaurant

Bowling Alley/Sports

Bar

Retail

Restaurant

Bakery

Fitness

Retail/Instructional

Retail/Instructional

Retail/Instructional

ez ADDENDUM)

4 Park Avenue

26 Cook Plaza

143 Main Street

15 Kings Road

21 Central Avenue

19 Central Avenue

4 Park Avenue

36 Main Street

3 Central Avenue

6 Main Street

55 Main Street

17 Waverly Lane

79 Main Street

44 Main Street

223 Main Street

20 Waverly Place

10 Waverly Place

12 Waverly Place
90 Park Avenue

300 Main Street

44 Main Street

91 Park Avenue

39 Kings Road

134 Main Street

300 Main Street

6 Main Street

300 Main Street

Review Complete

Review Complete
Review Complete
Review Complete
Review Complete

Review Complete

Review Complete

Review Complete

Review Complete

Master Signage
Plan?

Review Complete

Review Complete

Review Complete

Review Complete

Review Complete

Temporary
Temporary

Review Complete

Review Complete

Review Complete

Temporary

Master Signage
Plan?

Review Complete

Review Complete

Not yet rec'd

17



e ADDENDUM)

18

MADISON DOWNTOWN
SCAVENGER HUNT

Discover and Celebrate the Rose City!

SATURDAY, MARCH 21: SCAVENGER HUNT DAY

Monday, March 9: Deadline for Registration

+,
ey

F

> Go on an adventure through downtown, stopping

at 11 locations including historic landmarks!*

> Indoor Scavenger Hunt available at the Family
Center.

"Inclement weather: INDOORS only, A determination will be made on Friday, March 20,

For More Information Contact:

Gwen Riddick, Madison Area YMCA Family Center
111 Kings Road, Madison, NJ 07340
(P} 973-822-9622 %2235 () griddick@madisonymca,org

madisonareaymca.org thﬂ)

iy
Fw?® COMNISSION
MADISON AREA YMCA St 2
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Taste of Madison 2015 Address Town Role Notes Affiliation
Avenue Travel 62 Main St. Madison I;;Le guest Ej;fil)igge??SO travel voucher. Long-time Taste
Begum Palace 300 Main St. Madison |Food Long-time Taste supporter.

Charlie Brown's Steakhouse g|2v2d-80uthern Chatham |Food New to the Taste in 2015. Chamber

Chef Loryn's 250 Main St. Madison |Food Long-time Taste supporter.

Crowley Cupcakes 7 Waverly PI. Madison [Dessert Long-time Taste supporter.

Drip Coffee 34 Main St. Madison |Coffee Long-time Taste supporter.

Empire Schezuan 258 Main St. Madison |Food Long-time Taste supporter.

Firehouse 15 Central Ave. |[Madison [Food Long-time Taste supporter.

Gary's Wine & Marketplace 121 Main St. Madison ;i)ri\r?t;/vine & ;’(r)ef;nting Sponsor of the Taste of Madison
Balthazar Bakery Food Assortment of fresh baked breads. Gary's
Enjou Chocolate Dessert Handmade chocolates and sea salt caramels. |Gary's
The Atlantic Ave. Company Food Fine tomato sauces. Gary's

GK's Red Dog Tavern 1 Convent Rd.  [Morristown [Food Long-time Taste supporter. Rotary

Healthy Italia 55 Main St. Madison |Food New to the Taste in 2015.

I Mondo Vecchio 72 Main St. Madison |Food Long-time Taste supporter.

Main Street Wine Cellars 306 Main St. Madison (Wine & beer Long-time Taste supporter.

Mexican Spice 25 Cook Ave. Madison |Food New to the Taste in 2015.

Mor Turkish & Mediterranean 91 Park Ave. Madison |Food New to the Taste in 2015.

Park Avenue Club 184 Park Ave. Ele(l)rTam Food scl)iozt&esf.abulous venue of the Taste of Madi-

Pascarella Bros. Delicatessen iil/g/Yatchung Chatham |Food New to the Taste in 2015.

Poor Herbie's 13 Waverly Pl.  [Madison  [Food Long-time Taste supporter.

Rocco's Tuscany Bar & Girill 30 Cook Plz. Madison |Food Long-time Taste supporter.

Rod's Steak and Seafood Girill 1 Convent Rd.  [Morristown |Food Long-time Taste supporter. Rotary

Romanelli's Pizza & Italian Eatery |42 Lincoln PI. Madison |Food Long-time Taste supporter.

Salvatore Minardi Salon 8 Park Ave. Madison |Dessert Sﬁ;{fgfgﬁ fountain with fruit. Long-time Taste

Stop & Shop 133 Main St. Madison |Food Long-time Taste supporter.

Whole Foods 222 Main St. Madison |Food Long-time Taste supporter.

Woodland Bakery 650 Shunpike Chatham |Dessert New to the Taste in 2015.

Rd.

Taste 2015 Participants.xilsx 03/13/15
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M Saturday, May 2, 2015
a’ Cartact the DT to _nir —k= fi
3 In Mol sem g ddets ~agehet.org

£01-A400- 2343

Sponsored by the Downtown Development Cornmission

Submit a drawing. The winning design will be placed on
this year's May Day T-Shirt!

THE DRAWING MUST:
= BE A SIMPLE GESIGM

= BEOMNAMNS 1/2" BY 11"
PIECE OF WHITE PAPER

(ENTIRE PAGE CANM BE FILLED)
BE DRAWN USING JUST 2
COLORS - THE MORE
COLORFUL THE BETTER
+ BE DRAWN WITH MARKERS
= BE DRAWN BY CHILDREM
IN GRADESK-5
= INCLUDE THE WORDING
"MAY DAY 2015" AND
"MADISON" TN THE PICTURE
+ OMNLY OME ENTRY PER
CHILD

('I-'-Shir*l' entries should: h
1. Include your name, school and grade on back
2. Be submitted to your school's office or to Hartley Dodge Memorial
Bldg., 50 Kings Road, Borough Clerk's Office, 1st Floor (M-F, Bam-
4:30pm)
G. Be submitted by Friday, March 11th, 2015. J

May Day is Madison's town wide clean-up day and is sponsored by The Madison
Downtown Development Commission. This year May Day is on Saturday, May 2,
2015, from 8:00am to 12:00 noon. You, your scout troop, school, church and family
can volunteer to help by contacting the DDC: ddc@rosenet.org or 201-400-2349

20
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\ “(/ Saturday, May 2, 2015
(MD a,’g e g Zonlac] be 3DC 1o e the fur,

dcoirosenet arg

20 ]-400-2349
Spﬂnsured bv ’rhe DﬂWI‘IT-:IWI'I De mlopmerﬂ Commlssmn

! The Downtown Development Commission (DDC] is once again
sponsoring "May Day in Madison”, a town wide beautification day!

We hope you will join the fun this year on Saturday, May 2nd and/or
make a donation to this wonderful event.

[J ves! Place our name on the T-shirt, listed as
Minimum donation of $250 must be received by 3/20/15 to be listed on the

T-shirt. (Approx. 1.000 T-shirts will be printed) l /

_ﬁ
O ves! T would like to be a Flower Basket Donor § -

Minimum donation of $100. .d‘"

I ves! T would like to donate to May Day 2015. Here is a contribution for
$

O ves! T want to be a team leader. The # of volunteers in our group is

:IT; :umnl' to volunteer! j*‘é—
Phone: /,/ ‘ \---

Email:

Questions? Contact the DOC at 201-400-2349 or ddc®rosenet.org
Checks should be made payable to Madizson Main Street Foundation
and mailed with this form to:

Bowntown Development Commizsion ~ May Day
Hartley Dodge Memorial

50 Kings Road

Madizen, MNT 07940

Madison Main Street Foundation Tax ID
27 498 4958

Surplus funds received will
go to support DGO

21
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In Mea,dr86m 3

Sponsored by: Friends of the Madison Train Station

Adams Dental

Alfred’s Sports Shop

Bobrow Orthodontics

C & I's Deli

Casa Azzurri ltalian Ristorante
Cardinal Landscaping Services, LLC
Carpet One Cleaning

Chianti Pizzeria

Cramers Carpet One

Discovery Map Of Morris County
Domino’s Pizza

Dr. and Mrs. Wayne Lajewski
Drew University

Friends of the Madison Senior Center
Friends of Madison Shade Trees
Gary's Wine & Marketplace
Honor Tree & Lawn Service
investors Bank

Italian Village Pizza

J & M Home and Garden

1.M. Egan Wealth Advisors, LLC
Jaeger Lumber

Joe Caruso Landscaping

K9 Resorts of Madison

Qﬂm Ilﬁlfelo

COMMISSION
Madison, NT

Lanca Sales, Inc.
Madison Area YMCA
Madison BPO Elks Lodge 1465
Madison Chamber of Commerce
Madison Pharmacy
Madison Plaza Shopping Center

Madison Public Schools PTO/PTSO Alliance

Madison Volunteer Ambulance Corps
Magnus Anderson Floor Refinishing
Maureen and Tom Byrne

Merck Animal Health

MRY Associates, LLC

Nautilus Diner

Micky's Firehouse Italian Restaurant
Provident Bank

Prudential Real Estate Investors
Quest Diagnostics

Realogy Holdings Corp

Rocco's Tuscany Grill

Romanelli’s Pizza & Italian Eatery
Rose City Framemakers

Rotary Club of Madison

RXR Realty

Senior Helpers

Small — That's All Landscaping

5t. Vincent's Martyr Church

Stacy Russo CPA

The Hoor Store

The Montessori Children’s Academy
The Oldendorp Group

The Powell Family

The Thursday Morning Club

Urban Fire

Wells Fargo Insurance Services
Whitehorn Financial Group, Inc.
Whole Foods Market Rose City Madison

And a very special “Thank You” to the Volunteers, Madison Residents, Mayor and Borough Council, Department of
Public Works, Parks Advisory Committee, Shade Tree Management Board and Garden Club of Madison.

Their support makes May Day possible.
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Mabison

FARMERS MARKET

Farmers’ Market - 2015 Relocation
Proposal: Central Avenue

FrFE= I o T
Do Tonwed DEYCLOPCST T OkMISSIoH

What Makes Central Avenue A Betier Location?

*Better parking.

*Seniors. Close to senior housing and better parking.

*Safer location.

*Vendors want a more central location.

*More space, more vendors, activities, musical performances.
*More visible location.

*0On site storage and use of private parking lot.

*Time: market hours would be changed to 2pm - 7pm.

What Are The Challenges ?

*Set up will be more challenging because of the need to ‘block off’ street parking
after 12:00pm.

*Will cars heading east expecting to turn on Central cause issues at the intersection
of Central and Main?

*Certain GVR merchants will be unhappy.

*METC lawn was a nice area for families to gather, Kids korner, etc.

*Not sure what the merchants on Central will say.

23
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Madison Downtown Development Commission
Hartley Dodge Memorial

50 Kings Road

Madison, N] 07940

TRerATam, R

April 2, 2015
Mayor Robert H. Conley and Madison Borough Council President Astri Baillie,

At the regular meeting of the Madison Downtown Development Commission on Thursday, March 19, 2015 the commission
had an in depth discussion of the potential move of the 20105 Farmess' Market from Green village Road to Central Avenue
between Main Street and Cook Avenue and to return the Market hours to 2:00pm - 7:00pm. The Market is scheduled to
open on Thursday June 4* and run through Thursday, October 15%. Prior to the meeting this concept was discussed with
both Chief Dachisen and 5gt. Joseph Longo who have both given their verbal approval of the move. The Commission voted
overwhelmingly to approve this proposal and to forward it to the Mayor and Borough Coundil for approval.

The following advantages of the move were highlighted:

=  Betiter parking. The proximity to the municpal lots on both Cook Avenue and Elmer Street and the parking lot at
Central Avenue School during the summer and evenings, as well as access to greater available street parking
options in the area.

«  Better accessibility for Senior Citizens. This location is adjacent to senior housing and the plan will indude reserving
spaces in the building lot for senior parking exciusively.

#«  Provides increased safety for both staff and Market goers. The Green Village Road location was at the bottom of a
wery steep hill and underneath the trestle, making visibility challenging. Thie new location will be easier to manage
and control from a traffic safety perspective.

» Vendors would like a more central location with higher visibility and closer proximity to rail commuter traffic.
when the Market relocated from Waverly to Green Village the vendors noted a significant drop off in sales, as
much as 50%. Overall attendance at the Market dropped markediy.

=  More space, more vendors, activities, musical performances. The new space will allow for an expansion of
programming and participation. The goal will be to renew the Market as a true downbown event.

The one significant challenge will be to shut the street down to parking as was the case on Waverly Place. Mo one on the
commission felt that this was an insurmountable challenge and that it could be effectively managed.

The consensus was that this is our last best hope to reinvigorate the Farmers’ Market in a downtown location. The
Commission feels that this is crudial to its mission in supporting our downtown businesses.

Thank you for your consideration.
On behalf of the Madison Downtown Development Commission,
Lisa Ellis

Program Diractor
Madisen Downtown Development Commission
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APPLICATION FOR BOTTLE HILL DAY 2015
MADISON, NJ - SATURDAY, OCTOBER 3- 10AM - 5PM

(Piease print bejow informaton neatly

Applicant Mame: Business Name:

E-Mail Address: Website:

Phone #: Cell Phone #:

Address: City St Fip-

Descriphion of products or services you will be promofing:

Space Needs and/or Locahion Request: (Pleass be specific....i.s. in front of Waverly TV, same as last year._sic |-

"1, the undersigned apedicant, have read, understood and agree to comply with all of fe rules and reguiaions. | exgeessly release the Borough of Madison, the Madison
Dioaniiown Development Commission, ihe Madison Main Siest Foundation (ihe Foundation”) and all other parties that are imvaived from any and al lisbiity for any damage,
injury or k=5 1o any person or good which may arise from panticpation. | give permission 1o /Use My name, business name and any images of my work for advertising and
whi;iy IuﬂuagmehmnwiimymsrmmgHMEﬂEmtugmmmm Failwe o do 50 may resull in immedale removal from the

Srmﬂhnﬂfamﬁcaﬂt Date: Pleasa make your check
EXHIBITOR FEES (the prices MADISON ** based NON-MADISON based payable to the:
shown are per 10 x 10 spaces) Exhibitor/Vendor | ¥ | ExhibitorVendor | | M adlson Maln Seat
Food Establishment $175 $325 Folndaikn
Artist, Crafter or Other Vendor $125 $175 and mail with your
Downtown Sidewalk Sale* $50 N/A completed application to:
Civic/Not For Profit £50 £75 Borough of Madison DDGI
Electrical Dutlet $10 $10 Baodile Hill Day

BOTTLE HILL DAY |5 A FUNDRAISER FOR THE DDC. DISCOUNTS AND FREE SPACES ARE NOT PERMITTED. "'3'“"5':?"““““"““'5'

niga Road
Business Oniy Speciall Advertise in the Madison Eagle's September MM:EEHD:}‘WRH Madizon, NJ 07840
Section and receive 350 off vour booth! Call Peter at 873-377-2000 for details. Ad deadline i
Monday, Seprember 1. Dizcount i only avatiiabls fo busimesses and not to ChicNot for profirs. Pleaze call Lisa Eliis

* Downiown Siwalk Ssbe i anly for businemzes that have = loalicn in Madizon's Dewniown and s cnly for goods and s=rvices. 201-400-2349 or email

Al resisuranis and food estabishments must pay e Madison Food Esiablishment mie. mﬂﬂlﬂt with

b llIbbmbﬂu:l'ren:hfE:I-eﬁ'm:luuunmgmh\ﬂda]hui!lpﬂmrrul:lﬂsnlhdmﬂadh}hﬂhmqﬂlyuﬂuﬂphhlﬂmpﬁ i org

achviies witkin e Madzon ama. The DOC khas aole discrebion on deciding # an osganizalicn i or i not Madisos hesed questions. Thank you!

Exhibitor Requiations

1)  Spaces. Exkibilor spsce i 3 x 1. You may purchase more than one spsce i you wish. PLEASE ROTE THE BOTTLE HILL DAY ORGANIERS HAVE SOLE DESCRETON DN
PLACENERT AND ACCEPTANCE OF ALL VENDORS. Agplying for fhe event do=s not guarsrize you & space.

3 \endor space snd sebup informafion will be emailed on Wisdnesday, theee days before the event You connot swep spaces with anoler vendor.

3 & Modi=on Hesith Department Permi 5 mandeiory if you see seling food

4)  Fyouare seling bresble fems, you must heve s vslid Skste of N Zales Tax form with you snd prominenily on displsy in your booth.

5  The Downiown Develnpment Commission (ODC) relairs the rght fo mject an spplicalion for any remson, Io resirict the produch. sold or services promaoled for any eeson, or fo ask for
remonal of objechs which, in DDC's sole judgment, are inapproprisie fior the event.

& Your tent, canopy and dizplay must be secure, and propedy weighled. Ed'lbhﬂ-rrl.uiinﬂl‘rﬂrmiqﬁrnh:ﬂhlr

T Your applizabon = & firm commiiment i afiend and exhibst af the show. o meflung gEniey for o o gl

-] Hlihﬁnnpeﬁhmﬂdhhﬂnummmnm Edihﬁmmq.dhmdmdﬂmrdqh;mdmﬁdhﬂn:hﬂmnmmmmunﬂh
infleriere with any other exhiblior. Your fems must skay within your mased display =pace! Eshibiors =re required o arive dusing e ==tup imes [Tam — 9:30am, NO YEHICLES WILL
BEAI.I.I?IEDHmmm&h:ﬂmm|ﬂmmdh@m*ﬂedﬂmhhpﬁheﬂmhnmufl'leﬂlid“lhm—ﬁpn:l,
and cannot fake down their display or work befor Spm. e expressly undersiood fhat exhibiors will not be allowed io 52l or give awey sny dems ot genemie 5 significant amount of
Erm=it induding novelies ke sily =bing. Exhibilors are: required in pabrol and dean their space: and the: ares amund their space.  Failure bo sbide: by this nile will resull in e exhibilor not
Ebeing imied back in fulure

%  The Borough of Madson, e DOC, e Foundabon and fheir agents, employees and officers 1) shall nol be: held kable for fallue o perdform or fulfil & contmclual obiigation for any reemon
within or beyond fheir conirol and Z) shal not be held linble for damages, loss or injury for any reason within or beyond ther conbol. Insurance for such losz, damages or injury shall be fhe
sole resporsibilily for each eshibior ot fueir own @t

10} The Bovugh of Madion, fhe Bcllie Hill Day Sieering Commilles and fheir sgenis, employees and officers or any lsndowner 1] shall not ke held sz for falure fo perfom or fulll &
contmciusl obligafion for any resson wihin or beyond their contrl, 2} shall not be held fnble for dsmages, ke=s o njury for any resson within or beyond their condel and 3] shall not be
lishie for any fhefl, damage In, lo=s of, or replacement of amy belongings, squipment, maiesials, fools or planfings_ Insursnce for such loes, dsmages or inury shall be e sole s ponsibily
fior each exhibiior f their own cost. The Exhibior shall indemnify snd hold harmie=ss the Bomugh of Madisor, e Bolle Hill Day Sieering Commiize snd e respeciive sgenbs, employess
and officers and'or any Iandoener whose Iand i being uilized from and sgainst sll daims, dsmages, lo=ses, snd expenses fak may resull or arse in regand o e eshibior padicipation in
Bofle Hil Day.
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FAMILY FUN = Music -

will expand onto Kings
Road in 2015.
Features: Live Entertainment on
FIVE STAGES (NEW
FOR 2015!), Beer
Garden, Amusement
Areas, 200+ exhibitors,
including not-for-profit
groups, craftspeople,
local businesses and
food establishments.
Attendance: Average attendance
each year is 10,000 to
20,000. Our attendees
are mostly Madison
residents of all ages. We
also attract substantial
attendance from
neighboring
communities.
FREE for attendees! The
charge for a typical
vendor booth is $175.

CAR SHO

‘nlm

N ,,Js

'
1 m&.mnmmu

VENDORS = MERCHANTS

FAMILY FUN * Music -

;\D,I:jc)J\J \JJ,:

CAR SHOW =

y--Octcban 508 e

VENDORS * MERCHANTS

SPONSORSHIP OPPORTUNITIES
INVEST IN MADISON’S BOTTLE HiLt DAY! 30+ YEARS AS A THRIVING GOMMUNITY EVENT...
$1,500 AMUSEMENT SPONSOR $1,000 GOLD SPONSOR
Number Available: 2 or 3 Number Available: 4
Features: Features: -
+ Sponsor one of the Bottle Hill Day + Name and logo on 2'x 3" sign stating
Amusement Areas that your business is an Official

Name and logo on 3'x 4’ sign at
entrance to Amusement Area

+ Logo on Bottle Hill Day Newspaper
Supplement Centerfold Map
designating the location of your
Amusement Area

Table at Amusement Area for
promotional purposes

Small logo on 6 ft. banner at DDC
table

+ Minimum Four e-blasts to the Love
Madison, Shop Madison list

One Free 10°x10’ space at the event
(If you are not interested in having a
booth, you can donate your space(s)
10 a non-profit organization. We
‘would be happy to help arrange this
for you.)

Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
sponsors

26

Sponsor of Bottle Hill Day
« Logo on Bottle Hill Day Newspaper
Supplement Centerfold
Small logo on 6 ft. banner at DDC
table
+ Minimum four e-blasts to the Love
Madison, Shop Madison list
One Free 10'x10" space at the event
(If you are not interested in having a
booth, you can donate your space(s)
to a non-profit organization. We
would be happy to heip arrange this
for you.)
Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
sponsors

Bottle Hill Dag

o dar oo b SAN

FAMILY FUN = Music -

2] “awwm-n

CAR SHOwW *

/ENDORS * MERCHANTS

SPONSORSHIP OPPORTUNITIES

INVEST IN MADISON’S BOTTLE HILL DAY! 30+ YEARS AS A THRIVING GOMMUNITY EVENT. ..

$5,000 DIAMOND SPONSOR

Number Available: 2

(These will go quickly, don't miss this
opportunityl)

Features:

+ Logo on Front page of Bottie Hill Day
Newspaper Supplement

Main Stage Sponsorship of Kings
Road or Central Avenue Stage
Logo on &' banner on Stage
Press Release with photo
announcing donation in Madison
Eagle and other hyper-local news
outlets

Name featured on European Sign
Post

+ Minimum four e-blasts to the Love
Madison, Shop Madison list.
« Link to your website on the Love
Madison! Shop Madison! Facebook
page
Two Free 1010’ spaces at the event
(If you are not interested in having a
booth, you can donate your space(s)
to a non-profit organization. We
‘would be happy to help arrange this
for you.)
Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
sponsors

FAMILY FUN =

SPONSORSHIP OPPORTUNITIES

INVEST IN MADISON'S BOTTLE HILL DAY! 30+ YEARS AS A THRIVING COMMUNITY EVENT...

Ausic -

,X)I ()

N;NJ -
“5.. Doz

CAR SHO

$3,000 STAGE SPONSOR

$2,000 PLATINUM SPONSOR

Number Available: 2

Features:

+ Sponsor the Music Stage on Elmer
Street or Lincoln Place

Name and logo on 3'x 4’ sign on
Stage

Logo on all collateral for specified
Stage... programs, schedules, posters
Logo on Bottle Hill Day Newspaper
Supplement Centerfold Map
designating the location of your
Stage

Table at Stage area for promotional
purposes

Name featured on European Sign
Post

Small logo on 6 ft. banner at DDC
table

Minimum Four e-blasts to the Love
Madison, Shop Madison list

Two Free 10'x10° spaces at the event
(If you are not interested in having a
booth, you can donate your space(s)
1o a non-profit organization. We
would be happy 1o help arange this
for you.y

Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
sponsors

Number Available:

Features:

+ Name and logo on 2'x 3 sign stating

that your business is an Official

Sponsor of Bottle Hill Day

Logo included in the Bottle Hill Day

Newspaper Supplement Centerfold

« Inclusion on Bottie Hill Day Collateral
Materials including programs, maps
and posters

+ Name featured on European Sign
Post

+ Small lego on 6 fi. banner at DDC
table

o Minimum four e-blasts to the Love
Madison, Shop Madison list

« Two Free 10°x10’ spaces at the event
(If you are not interested in having a
booth, you can donate your space(s)
to a non-profit organization. We
would be happy to help amange this
for you.)

+ Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
sponsors

$4,000 BEER GARDEN TITLE SPONSOR

Number Available: 1

Features:

+ 8 banner at entrance fo Beer Garden
+ Organization representative invited
be a guest bartender and/or
“bouncer” at entrance.

Logo and name on all coliateral for

+ Link fo your website on the Love
Madison! Shop Madison! Facebook
page
Two Free 10°x10’ spaces at the event
(If you are not interested in having a
booth, you can donate your space(s)
to a non-profit organization. We
would be happy to help arrange this.
for you.)
+ Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
sponsors

]
Bottle Hill Day

o dar oo b5 AN

FAMILY FUN =

SPONSORSHIP OPPORTUNITIES

INVEST IN MADISON’S BOTTLE HILL DAY! 30+ YEARS AS A THRIVING COMMUNITY EVENT....

Music =

ADISON, NJ' -

CAR SHOwW * S -

MERCHANTS

$500 SILVER SPONSOR

Number Available: &
Features:
Smal\ logo on 6 fi. banner at DDC

One Free 10'x10" space at the event
Inclusion in minimum of two e-blasts
to the Love Madison, Shop Madison
list

Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
sponsors.

ADDITIONAL BEER GARDEN SPONSORSHIPS
(OPPORTUNITIES

$1500 LEVEL

.

Name and logo on 3'x 4° sign

displayed at Beer Garden

+ Logo on Bottle Hill Day Newspaper

‘Supplement Centerfold

Your name listed on a 1/2 page ad in

the Madison Eagle thanking all the
0nsors

+

$TOOLEVEL

$250 BRONZE SPONSOR

Number Available: 4

Features:

«+ Small logo on 6 ft. banner at DDC
table

« Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the:
sponsors.

+ Name and logo on 2'x 3 sign
displayed at Beer Garden

Logo on Bottle Hill Day Newspaper
‘Supplement Centerfold

Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
SpONSOrs

.

.

$500 LEVEL

+

Name on small corrugated sign
displayed at Beer Garden

‘Your name listed on a 1/2 page ad in
the Madison Eagle thanking all the
SpoNsors

+



2015 BUDGET

Anticipated Revenue - directed to the MMSF
Taste of Madison Funds

Bottle Hill Day Funds

Farmers Market Funds

May Day Funds
Sale of Shop Madison Bags Incl. Magnets

Misc.

Total Anticipated Revenues

Anticipated Expenses

Bottle Hill Day

Farmers Market

May Day

Sidewalk Art Gallery and Gala

Sidewalk Sounds Music

Administration Support
Public Improvement

University Relations
Advertising Promotion (see note below)

Merchandise/Bags, misc.

Total Anticipated Expenses

This budget also includes the following encumbrances
Wayfinding
Cook Avenue Parking Lot

Walking Tour

GVR Trestle Lighting (12/11/14)

Total

Expenses in Advertising/Promotion for 2015, change in
2016*

METC Concert Contribution

MACA Madison Holiday Arts Contribution

Direct MMSF Maintenance Expenses

MMSF Costs (Legal, Tax Prep and Payments, Postage,
etc.)

10,000.00

47,000.00

12,000.00

17,000.00
3,000.00

1,000.00

90,000.00

22,000.00
12,000.00
17,000.00

4,000.00

4,500.00
7,000.00
15,000.00

6,000.00

10,000.00

5,000.00

102,500.00

9,463.03

5,000.00

3,100.00

2,100.00

14,463.03

2,000.00

3,000.00

5,733.83

ErEm ADDENDUM)

YTD

9,000.00

74,520.00

13,250.00

16,750.00
3,530.00

3,665.25

115,565.25

24,265.87
9,166.80
13,968.02

2,102.90

5,555.00
1,067.15
5,625.06

3,215.83

8,501.21

3,788.40

77,256.24

12,944.00

74.75

BUDGET DIFFERENTIAL
(+/-)

(1,000.00)

27,520.00

1,250.00

(250.00)
530.00

2,665.25

25,565.25

(2,265.87)
2,833.20
3,031.98

1,897.10

(1,055.00)
5,932.85
9,374.94

2,784.17

1,498.79

1,211.60

25,243.76

ACTUAL

9,000.00
*Still $550.00 outstanding. Total includes
Beer Garden proceeds

13,250.00
*Quest Sponsorship not sent separately, may
16,130.41 have been included in the BHD Sponsorship

3,530.00

3,665.25 *Magazine Royalty Check for $3,666.25

*Budget increased by $10,000 at meeting of
24,265.87 August 20, 2015

9,166.80

13,968.02

*$5,200.00 for talent plus $355.00 for feather
5,555.00 flags

*Budget decreased by $10,000 at meeting of
August 20, 2015,

*Lanca, 132 cases of bags

*Budget was increased FROM $11,000 to
$17,000 at May meeting

*Craig was reimbursed for software update
from TechSmith

* The GVR Trestle Light Encumbrance was not
noted in January 2015, there has been noth-
ing billed to this line but work is underway

*Propose to combine with Sidewalk Sounds,
change name to "Music/Partner Programs" in
2016
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ﬁ“ﬁl% The Madison Dosentown Developuest Commisicn
hwhwﬂpﬂﬂﬁa%&mh&&ummcmnd

H,

Y, Vel st S0 1 OF SUMMER

Frﬁﬂmas Marker Sdewalk Soundeat the Farmers Marot £50 -6:50pm

July 2nd - Rachel Marie August Z7th - Roadside Picnic

July Sth - The Brian Rigby Band | September 3rd- Dan Baldan

July 16th - Kings Road September 10th- Rosewood

THURSDAYS 2-7PM

RN HAL AvErdE July 23rd - Eliot Fischer September 17th - Mark Westphal

- Lkl s 2 [l s July 30th - David Jacobsen September 24th - Kate Barnett
(R O L N JUHE 4 THROUGH QCTARER 15

August 6th - im DePasque October 1st - Michael Gribble

Aupust 13th - Michael Mitsch Cctober Bth - Christine Deleon

Madison's I]'rv'. rntown ¢

Conee

20| August 1st - Widow Brown Band

August 15th - Jake Fabyanski

July 10th - Jodie & the Mormals
ﬁ August 20th - Steve DePasque
July 2ath - The Alex Vezza Trio
September 12th - Jeff Webb
August Tth - Reads, Rhythms & All That Brass J

September 26th - Group Therapy

August 215t - Daniel Rufolo

Coming this Fall. All Dayg Street Festival
Groat Food and Fon for All Ages

September 3rd - Kings Road

Botﬂe Hill Dag

B i “Sﬂinu}'{l.-

FAMILY FUM = MusiCc = CARSHOW = VENDORE = MERCHANTS
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\
4

CAR SHOW + BEER GARDEM + RIDES
MUSIC OM E STAGES + FOOD + VENDORS

RESTAURANT
W\ 4

OCTOBER 11-18

RESTAURANT
vy £

OCTOBER 18-25

Friday, Octaber 30
Mussum of Early Trades & Crafts

@Rl 2 .
) J

S oo

an. =

Cestame Parade & Magie Show
Sawurday, October 31

iy (e

)
culture -

|||||||| T

For more informatien about any of these events,
Like us an Facebook at ILoveradisont]

miidison

SIDEWALK
GALLERY

GALA & AUCTION
OCTOBER 24

Hartley Dodge Memorial
V.I.P Entrance at 7PM
Silent Auction 8pm
Live Auction at 8:30pm

FOR MORE INFORMATION: WWW.MADISONARTSNJ.ORG
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Daily data is recorded in the Pacific time zone. 1w 1M 1Q
|ﬁ| h Start: | 1/1/2015 |
[ VR VR WY L‘LLLMM End: 1/8/2016  [B
Jan Apr Jul Ot Jan
Post Reach
The number of people your post was served to.
[ Organic [ Paid BENCHMARK
Compare your average
performance over time.
6K Organic
Paid
4
2K
0.
Feb Mar Apr May Jum Jul Aug Eep Oct Mov Dac
' 2015 2016
Likes, Comments, and Shares
These actions will help you reach more people.
= Likes == Comments == Shares BENCHMARK

Compare your average

500 .
performance over time.
Likes
400
Comments
300 Shares
200
100
1Y
- ; A
Feb Mar Apr May Jun Jul Aug Sep Oct Mov Dac
" o015 2016
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Full version of the Somerville Business
Success Kit can be accessed by clicking
this link:

http://www.downtownsomerville.com/
static/pdf/BusinessSuccessKit v2.pdf

w d N WQ Nh&k.ﬁ' ,fﬂfﬁﬂl

A Pl pAAII’A

WELCOME TO

DOWNTOWN

SOMERVILLE

Business Success Kit

SHNRVILE

always unt.xfmcfed
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ORDINANCE 33-2015

ORDINANCE OF THE BOROUGH OF MADISON AMENDING CHAPTER
166 OF THE BOROUGH CODE ENTITLED "STREETS AND SIDEWALKS™

REGARDING OUTDOOR DINING AT BUSINESS ESTABLISHMENTS

WHEREAS, tho Assistant Borough Administrator has recommendead that the Borough
Council amend Chapter 166 of the Borough Code regarding sidewalk dining; and

WHEREAS, the Borough Council concurs in this recommendation to amend the
sidewalk dining regulations in the Borough.

NOW, THEREFORE, BE IT ORDAINED, by the Council of tha Borough of Madison,
County of Morris, State of New Jersaey that:

SECTION 1: Chapter166- of the Borough Code, entitled "Streets and Sidewalks" is
amendead to include the following:
Article V. Sidewalk Dining Licenses

& 166-43. Purpose and intent.

The purpose and intent of this article is to allow portions of the public sidewalks in front
of eating establishments to be used for sidewalk dining subject to issuance of a sidewalk dining
license and strict compliance with all conditions set forth herain. This limited authorzation to use
the public sidewalks is intended to advance the public purposes of stimulating economic activity
and providing amenities in the business districts of the Borough of Madison, and such
authorzation shall be solely in the nature of a revocable license which shall not be deemed to
vast licensees with any property intorest or other rights in the public sidewalks. The sidewalk
area for purposas of this Chapter shall ba defined as the right of way in front of the dining
establishment between the building and the street.

§ 166-44. Liconse required.

Mo person shall engage in or allow sidewalk dining on any public sidewalk without
having first obtained a sidewalk dining licensa.

4§ 166-45. Application for license.

An application, sworn to by the applicant, for a sidewalk dining license shal be filad
annually with the Borough Clerk on forms supplied by the Clark. The forms shall require the
following information and such additional information as deemed nacessary:

A.  The name of the applicant and the address.

B. The name and address of the eating establishment whare sidewalk dining is to
ba maintained.

32
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CG. A doscription of the dimensions of the area and the number of tables to be used
for sidewalk dining.

D.  Written consant of the owner of the promisas, if other than the applicant.

E.  An applicant wishing to serva alcohol on the sidewalk dining area must axecute a
revocable agreement with the Borough to have conditional use of the side walk as a right of
way. Any licensed premises must secure and provide copies to the Borough of all necessary
permits from the New Jersey Division of Alcoholic Beverage Control to extend their liconsed
premises in accordance with applicable New Jersay law.

E.  Acerdificate of insurance providing at least $1,000,000.00 of comprehansive
general liability extending premises coverage to all activities associated with sidewalk dining
and listing the Borough of Madison as an additional insured with respect to such activitios.

F. A check payable to the Borough of Madison in the amount of the license fee
required by § 166-47. [Amended 5-29-1996 by Ord. No. 12-96]

H.  Execution and filing with the Borough Clark of an indemnification agreemeant
pursuant to which the licensae, in further consideration of the issuance of the license, shall
agree to forever defend, protect, indemnify and save harmless the Borough, its officers, agents
and employees, from and against any and all claims, causes of action, injuries, losses,
damages, expensas, fees and costs arising out of or which may arise out of the licensaa’s
operation of it sidewalk dining establishment.

l. Exacution and filing with the Borough Clark of a maintenance agreement
pursuant to which the licensse, in further consideration of the issuance of the license, shall
agree, at the Borough's option, either to repair at its sole cost and expense any damage caused
to the sidewalk by the operation of its sidewalk dining cperation, or to reimbursa the Borough in
full for all costs and expensas incurred by it in making any such repairs.

The Borough Clerk may require a bond to be filed by the licensee in an amount
to be fixed by the Borough.

§ 166-46. Application review.

A.  The Borough Clerk shall review the application and investigation report on each
applicant. The Borough Clerk shall approve or deny the application, taking into consideration the
factors sat forth in § 166-45. [Amended 5221996 by Ord. No. 12-96]

B.  Any applicant who is denied a licensa may request in writing a hearing on the
denial decision before the Borough Council.

§ 166-47. Feeas.

The annual license fee for each and every premisas on which sidewalk dining is
conductad shall ba $100.

& 166-48. License terms and conditions.
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34

A. A sidewalk dining license shall be valid only through November 15 of a given
yoar, and a new license must bo obtained for each year.

B. A sidewalk dining licensa may not ba transferred.

C.  Thelicenze shall be displayed in a conspicuous place on the premises prior to
the use of tha premises for sidewalk dining.

& 166-49. Aegulations.

The conduct of sidewalk dining pursuant to a license issued under this article shall be
subject to all of the following restrictions and requiremants:

A.  Public sidewalk dining may be conducted in the Central Businass Districts (CBD-
1 and CBD-2), General Business Area (GBA) and Multi Use Commaercial District (C), as
dasignated on the Madison Zoning Map.

B.  The sidewalk dining area must not inhibit pedastrian traffic on public sidewalks,
and an area must be open and unobstructed for padastrian traffic between the closest edge of
the cafe-type tables and the curbline, which area shall have a minimum width of the greater of
four (4) foet or one-half (1/2) of the sidowalk width.

C.  Restaurateurs shall not place anything in an alleyway or walkway or set up tables
in such a manner as to block any alleyways or wallways or any building entrance/egress. It
shall be unlawful to obstruct or reduce in any manner the clear width of any exit discharge
passageway, as determined by the clear width opening of the entrance/egress door(s). The
passageway shall be as straight as possible leading directly to the streat.

0.  The only tems permitted are tables, chairs, umbrollas and containers for the
disposal of recyclable cans/bottles and garbage.

E. Hestaurateurs shall not place any table, sign, umbrella or other item in such a
manner as to block any municipal signs, receptacles for garbage, public benches or other public
amenity, including fire hydrants.

F. Restaurateurs must provide for the disposal of recyclable cans/bottles and
garbage. Public receptacles for garbage shall not be used. Sidewalk arsas shall be kept clean
during hours of operation. Litter shall not be permitted on adjoining sidewalks or property.

G.  Hestaurateurs are prohibited from serving drivers or passengers of vehicles. All
customers must be seated throughout their meal.

H.  Restaurateurs are prohibited from using public utility hookups.

L All sound systems ara prohibited.

J. All food preparation shall ba in the regular kitchen araa of the restaurant, not
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K. Al outdoor food sevice is subject to the regulations contained in Chapter 12 of
the Mow Jersoy Sanitary Coda.

L The placement of outdoor tables shall be limitad to the area immediately in front
of existing and'or properly approved restaurants, cafes or eating establishments. No portion of
any sidewalk dining equipment, including chairs, tables and cpened umbrellas, shall encroach
upon the sidewalk area in a manner to block, impede or cover adjacent store fronts, doors or
windows in front of other businass establishments.

M.  Sidewalk dining may commence March 1 and may continue through Movember
15.

M.  Pemissible hours of operation shall be from 7:00 a.m. to 10:00 p.m.

0.  Wine and beer are the only alcoholic beverages that may be consumed at a
sidewalk dining establishmant on the condition that table service is provided.

P.  BEverything must be removed and sidewalks must be washed daily by 10:30 p.m.

Q.  The Borough retains the right to temporarily suspand a sidewalk dining license to
allow for construction activity, utility repairs, special events or for other reaszon as deemed
appropriate by the Borough Council, with reasonable advance notice to be given to affectad
licenzeas.

R. Restaurateurs must comply with the provisions of the Smoke-Free Air Act,
MN.L5.A 26:30-55 to -64, including displaying the appropriate designated site-specific
conditions for smoking that are appropriata to their particular circumstances and environments.
Moreover, in accordance with N..l.S.A. 26:30-63 and N.JA.C. 8:6-2.3 smoking is prohibited at a
sidewalk dining establishmeant if smoking in the exterior area results in migration, seepage, or
recirculation of smoke to an indoor public place or a workplace at which smoking is prohibited.

S.  Thelicenses shall comply with all other Borough ordinances.

& 166-50. Suspension and revocation of license.

Any license may be suspended or revoked for good cause by the Boreugh Council,
including but not limited to a misrapresentation of the information supplied in the application, the
corviction of a crime, a violation of any ordinance, statute or gowvernment regulation or a
violation of this article.

& 166-51. Enforcement.

Thea Borough Clark shall ba responsible for licensing and tha collaction of fees. This
chapter shall othenwise be enforced by the Zoning Officer, Madison Police Dapartment and the
Board of Haalth, as to the Sanitary Code.

& 166-52. Violations and penalties.

Any violations of the provisions of this articla shall be punishable by a fine not to excead
£500 as determined by the Municipal Court. Each day the violation shall continue after a notice

35



Erzr ADDENDUM)

and a reazonable opportunity to cormect or remedy the violation shall constitute a separate
violation.

§ 166-53. Appeals.

Any parson aggrieved by any action of the Borough Clerk, in the denial or revocation of
a Sidewalk Dining Licensa, shall have the right to appeal to the Borough Administrator. The
appeal shall be taken by filing with the Borough Clerk, within thirty (30) days after the notice of
the action complained of has been served personally upoen the licenses, or mailed, postage
prepaid, to the licenses at the address given by the licensee in making application undear § 166-
44 herain, a written statament setting forth fully the grounds for appeal. The Borough Clerk
shall set a time and place of hearing for the appeal, at which time the Borough Administrator
shall conduct a hearing and affirm, modify or reverse the action appealed from.

& 166-54. Sovarability.

Each section of this article is an independent section, and the holding of any section or
part thareof to be unconstitutional or inaffective for any cause shall not be deemed to affect the
validity or constitutionality of any other saction or part thereof.

SECTION 2: Thiz Ordinance shall take offoct as provided by law.

ADOPTED AND APPROVED
May 11, 2015

ROBERT H. CONLEY, Mayor
Attast:

ELIZABETH OSBORNE, Borough Clark
Introduced and passed: Apeil 27, 2015

Pubkshed, Madison Eegle: Aprl 30, 2015

Hearing and consideration for final adoption: May 11, 2016
Pubisned, Madizon EGgIe, upon final atopbon: May 14, 2016
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