
ANNUAL REPORT 2015 

 

In This Report

 Review of All Committees, 

Events and Activities 

 Recommendations for 2016  

 Review of administrative 

practices 

 Addendum Includes many 

associated documents. Full 

size versions are available by 

contacting the DDC Program 

Director. 

 2015 Agendas and Minutes 

can be found on the DDC 

page on rosenet.org 

Introduction 
2015 was another very successful year for the Madison Downtown 

Development Commission (DDC). This report provides a detailed 

overview of the year’s activities and accomplishments. It will also, 

provide a look forward at new ideas and ways to continue to 

improve and build on past successes.  

Created in the early 1980’s to support the downtown, the DDC is 

primarily a volunteer organization comprised of Mayor appointed 

Commissioners representing various constituencies. The DDC has 

had varied leadership/support positions funded by the Borough over 

the years. For many years a dedicated Downtown Manager was in 

place, that position evolved into the Main Street Executive Director 

with associated higher level responsibilities. In the last few years 

the position has been subsumed in the responsibilities of the 

Assistant Borough Administrator. As this position itself is now in 

transition, the Borough’s future support will need to be reevaluated 

in the coming year. In 2015 administrative duties and 

responsibilities were assumed by the Program Director. This 

position was filled on a volunteer basis in 2015 and this 

arrangement will continue into 2016.  

At the end of this report the reader will find an addendum that 

includes a sampling of presentations, financial information and 

other documents that reflect the year in review. All 2015 meeting 

agendas and minutes are available in the Agenda Center on the 

Downtown Development page on rosenet: http://www.rosenet.org/

AgendaCenter/Downtown-Development-Commission-7 

Respectfully submitted, 

Lisa Ellis 
Program Director 
Madison Downtown Development Commission 
ddc@rosenet.org 
 

   

http://www.rosenet.org/AgendaCenter/Downtown-Development-Commission-7
http://www.rosenet.org/AgendaCenter/Downtown-Development-Commission-7


New Year ~ New Vision 
In late 2014 the DDC decided to embark on a visioning/planning process driven by 

the desire to clarify its focus and re-energize our mission. A comprehensive 

survey was distributed and twenty responses were received, complied, and  

analyzed. The complete analysis of the survey results was presented at the DDC 

meeting on January 15th. (See addendum exhibit 1:1 for full presentation) 

The initial survey included the following questions: 

1. Thinking at a very high level, should the DDC alter its mission in anyway 

or focus on other broad areas? 

2. Name any new committees you think the DDC should establish 

3. Name any new programs or initiatives you think the DDC should launch 

4. Name any specific improvements or changes you think the DDC should 

adopt 

5. Looking at the current list of projects and committees, what specific 

changes or improvements to existing committees/programs would you 

suggest?  

6. Do you have any suggestions for new fundraisers or opportunities to 

improve fundraising within the DDC’s existing programs?  

After thorough analysis of the survey responses, the data was converted into 

actionable items. Gleaning these simplified lists from 200 thoughts expressed in 

close to 20,000 words, was not an easy task. Nor was it an exact science, and 

simple repetition of an idea or concept was the primary criterion used for the sort.  

A list of four potential new Committees and one of  a dozen new Initiatives/

Projects was derived from the survey results. Subsequent to the January meeting 

this list was entered into a simple survey for the Commissioners to then rank. The 

DDC Executive Board reviewed the results of the secondary survey and created a 

list of goals for 2015 that was presented to the full  Commission at the February 

meeting.  

 

GOALS... 
This list of goals emerged from 

the survey analysis and were 

part of a presentation at the 

February meeting. (See 

addendum exhibit 1:2 for full 

presentation) 

1. Formalize committee 

structure revision:  

 Public Improvement 
(incorporate Parking & 
Redevelopment)  

 University Relations  
 Sign & Façade  
 Marketing-Branding  

 
2. Sign up commissioners for 

these committees.  

3. Ask committees to meet 

between February and March 

meetings to set goals, confirm 

chairs.  

4. Assign ownership of new 

initiatives and tasks to 

committees.  

5. Update/evaluate status of 

ongoing projects:  

 Taste of Madison  

 May Day  

 Bottle Hill Day  

 Farmers’ Market  

 DDC/MACA Sidewalk Art 
Gallery & Gala  

 Drew University Town Tour 

 Sidewalk Sounds  

 Friday Night Concert Series  

 Historic Town Tour 

 Wayfinding 

 Theatre Marquee 

 Scavenger Hunt  
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In addition to 

the goals on 

the previous 

page, this list 

of Initiatives/

Projects 

emerged as 

priorities:  

#1 - Lobby for 

increased sidewalk 

dining and advocate for 

the consumption of 

wine and beer in 

conjunction with 

sidewalk dining.  

#2a - Implement 

downtown Wi-Fi.  

#2b - Partner with 

FMST/STMB to analyze 

the condition of 

downtown street trees, 

beginning on Waverly 

Place. Replace trees or 

shave roots. Work to 

incorporate electric into 

the tree pits.  

#3 - Between the METC 

and train trestle create 

a new park/arts setting 

with freestanding 

illuminated stained 

glass panels and 

sculpture garden.  

 

Update: Committees, Projects/Initiatives 
Early in 2015 the committees were set and committee chairs selected as follows:  

PIC (Public Improvement): Mark Fabyanski  

University Relations: Carla Brady 

Sign & Façade: Craig Erezuma 

Marketing/Branding: Eric Range 

These committees, with the exception of Sign & Façade, once formed had difficulty 

establishing regular meeting schedules, that being said work on existing Projects/

Initiatives that fell under each committee progressed throughout the year.  

In addition the DDC as a whole was able to successfully lobby the Borough Council 

early in the year to achieve substantive changes to the Sidewalk Dining Ordinance 

(See addendum 4:6 for the a copy of the ordinance) which now allows for the 

consumption of wine and beer in conjunction with Sidewalk Dining thus completing 

#1 on the priority list to the left.  

It was the hope that this change would bring more life and activity to the downtown  

and there has been a positive improvement. The next step will be to see what can 

be done to encourage greater participation from the restaurants.  

The remainder of the  Initiatives/Projects on the priority list are in various stages of 

development. The discussion of Wi-Fi rests at the Borough level as of now. The 

Waverly Tree project is intrinsically linked to the Borough’s potential sidewalk repair 

project. The proposed new park/arts area to the west of the METC has been 

explored with professional consultants but is subject to ongoing renovations at the 

METC.  
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Committee Highlights 

PIC (Public Improvement): Mark Fabyanski  

 Purchased new sound system for Sidewalk Sounds 

 Purchased Adirondack Chairs for events 

 Managed and funded the repairs for the Waverly Clock 

 Purchased decorative event fence panels for use on Bottle Hill Day and the 

Farmers’ Market 

 Purchased planters and tree for in front of the movie theater to help protect 

the marquee 

 Purchased new white LED holiday lights for the deciduous trees on Waverly 

Place and arranged to have Ray Massaro of Honor Tree do the  installation  

 The Wayfinding Sign Project Pilot was completed (signs pictured above). 

University Relations: Carla Brady 

 Organized another successful Drew Town Tour for the incoming freshman 

class. 377 students were given a tour of Downtown Madison and lunch at a 

local restaurant.  

 New sign was hung at the Madison Train Station, noting Madison as The 

Home of Drew University. 

 Drew University scheduled its Family Weekend and Fireworks to coincide 

with Bottle Hill Day and though Bottle Hill Day had to be rescheduled 

because of severe weather, Drew was able to reschedule the Fireworks on 

campus for the postponement date.  

Sign & Façade: Craig Erezuma 

 Efforts were made to streamline the approval process and new guidelines 

written. 23 applications were reviewed. (See addendum exhibit 2:1 or new 

guidelines and 2:2 for list of applicants) 

Marketing/Branding: Eric Range 

 An investigative process of marketing videos and other options began in 

2015. Much more to come in 2016!  
 

 

2015 in 
pictures... 
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2015 was another very busy year 

for the DDC and our partner 

organizations. The following is a 

review of all the events and 

activities - the successes, 

challenges and recommendations 

for 2016.  

Scavenger Hunt - Saturday, March 21st 

The Scavenger Hunt was spearheaded by former DDC Program Director 

Laura Cole and was run in partnership with the Madison Area YMCA. 

The YMCA staff performed the bulk of the organizational, promotional and 

day-of responsibilities. More than a dozen groups participated and a great 

time was had by all. (See addendum exhibit 2:3 

for event flyer) 

The DDC offered some administrative support 

and day-of help. The weather cooperated and 

the event could be held outside, though a full 

plan for an all-inside event had been created.  

Taste of Madison - Monday,  March 30th 

The Taste of Madison Committee is a partnership between the 

Rotary Club of Madison, the Madison Downtown Development 

Commission and the Madison Area Chamber of Commerce and 

the proceeds of the event are split between the entities. The 

event was again held at the Park Avenue Club. DDC Vice Chair 

Maureen Byrne again served as one of the event chairs.  

This annual event features a Silent Auctions, Tricky Tray and a 

50/50 raffle drawing. Approximately, 30 local businesses 

participated in 2015. (See addendum exhibit 2:4 for complete list) 

The event attendance was down and so were proceeds. The 

DDC’s share was $9,000.00 in 2015. The leadership committee 

evaluated the event and will introduce changes in 2016.  
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May Day 
2015...By The 
Numbers and in 

Pictures 

“By The Numbers” 

130 - Individual and 

Corporate Donors.  

$16,000.00 in donations. 

157 - Hanging Baskets 

910 - Volunteers 

300 - Yards of Mulch 

 

May Day - Saturday, May 2nd 

The day began once again with the traditional Arbor Day 

celebration organized by the Madison Shade Tree Management 

Board. The weather once again cooperated and May Day 2015, 

under the leadership of DDC Chairs Suzy Whitehorn, Leslie 

Lajewski and Mark Fabyanski was a shining success. 

Planning for the event began in January and sadly included 

paying tribute to longtime chair, Mara Johnson, who retired from 

May Day as well as Provident Bank and moved out of state.   

The T-Shirt Art Contest  (See addendum 2:3) was again held and 

the response was terrific. Over 100 drawings were submitted by 

elementary students from St. Vincent’s Martyr, Torey J. Sabatini, 

Kings Road and Central Avenue Schools. The winner, chosen by 

the committee, was a fourth grader from Torey J Sabatini, Asha 

Sinha. In addition three Leading the Way Awards were given to 

the following: 

Kay Leary and the Seniors of Madison  
Boy Scout Troop 7, Venture Crew 77  
Mike Kopas  
 

Sponsorships and donations (See addendum exhibits 2:5, 2:6, 2:7 

and 3:1) were as than expected. Donation envelopes were again 

sent with the utility bills. The proceeds allowed for the purchase of 

the 157 hanging baskets that in partnership with the Garden Club 

of Madison grace the lampposts from late spring to late fall 

annually.  

2015 also brought a strengthening of the partnership with The 

Friends of the Madison Train Station. The group served as an 

event sponsor and the Train Station is a primary site requiring the 

participation of a large number of volunteers.  

The event after party though scaled back from previous years 

provided volunteers with some great food including pizza and 

sandwiches from local restaurants, much needed water for 

rehydration and a free concert arranged by another partner 

Madison Music & Arts.   

The event is a tribute to Madison’s spirit of community and 

volunteerism and continues to be a successful event for the DDC.  
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DDC/MACA Sidewalk Art Gallery & Gala 

In it’s third year, this program reflects the strong and ongoing 

partnership with MACA (Madison Arts & Culture Association) under 

the leadership of MACA President and now DDC Commissioner 

Deborah Farrar Starker. DDC Commissioner Craig Erezuma 

(pictured to the right) was also instrumental in bringing this program 

to Madison. This year a total of 24 banners were hung in the 

downtown between June and early October. The works were very 

diverse and were created by a wide range of local artists including 

Drew University students and even a student from MHS. 

The Gala was incorporated into the Bottle Hill Day Beer Garden due 

exclusively to the fact that Bottle Hill Day had to be rescheduled from 

October 3rd because of severe weather. This proved to be 

unsuccessful . The Beer Garden was not the right venue in which to 

hold the art auction. It will return to a stand alone event perhaps held 

at the METC in 2016.  

The art banners are an attractive addition to the downtown and with 

some minor improvements its success will continue to grow.  

Sidewalk Sounds and Friday Night Concert Series    

w/METC 

Bringing music to downtown has been a growing focus for the DDC. 

Working with partner organizations including MACA, Madison Music 

& Arts and the METC (Museum of Early Trades and Crafts), the 

DDC was able to provide funding, promotion and intern/volunteer 

support to approximately 30 live musical performances over the 

course of the summer of 2015. These included Thursday evenings at 

the Farmers’ Market, Saturday Sidewalk Sounds performances and 

the METC Friday Night Concerts. 

New sound equipment helped facilitate the ease of delivering these 

performances. A wide range of musical styles were showcased and 

almost all performers had ties to Madison. The performances at the 

Farmers’ Market were well attended and added a great festival vibe 

to the market. These should be continued in 2016.   

The METC Friday Night Concert Series alone brought almost 1,200 

people to downtown over the course of the six concerts. The 

Saturday Sidewalk Sounds performances were the not as successful 

and it is recommended that in 2016 these be abandoned and instead 

propose working with the METC to increase the number of Friday 

Night Concerts.   
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Madison Farmers’ Market 

2015 brought major changes to the Farmers’ Market. At the regular 

meeting of Thursday, March 19, 2015, the DDC had an in depth 

discussion of the potential move of the 2015 Farmers’ Market from 

Green Village Road to Central Avenue between Main Street and 

Cook Avenue and to return the Market hours to 2:00pm - 7:00pm. 

These recommendations were sent to and approved by the Borough 

Council. (See addendum exhibits 2:8 and 2:9). The Farmers’ Market 

was again generously sponsored by Drew University and Gary’s 

Wine & Marketplace and all 2014 vendors returned in 2015. The 

Market again was financially successful. (See addendum exhibit 3:1) 

The move proved to be very successful. Live musical performances 

were added and proved to be a great addition. Also, in partnership 

with the Madison Chamber of Commerce a weekly feature called 

“Look Good, Feel Good Madison” was created. This featured local 

businesses in the health, wellness and beauty field. The market also 

featured almost weekly Pop-Vendors including local non-profits and 

businesses.  

New marketing initiatives were implemented this year. A “Frequent 

Shopper Card’ was a big hit with shoppers. Distribution of samples 

of Kettle Korn were less successful. A weekly newsletter was sent 

alerting patrons to special events and featured musical 

performances.  

Though the former market manager resigned after the first week of 

the season, with intern support, the elevation of Miranda Breau to 

Market Manager and coverage by the DDC Program Director and 

the countless volunteer hours given by DDC Secretary John Hoover  

ensured that the Market was well staffed and managed.  

The recommendations for 2016 included continuation of musical 

performances and the “Frequent Shopper Card” but the primary goal 

will be to add 4-5 new and varied vendors to the Market.  



Bottle Hill Day  

Despite the best efforts of Hurricane Joaquin, Bottle Hill Day 2015 

was a tremendous success. The event was rescheduled from 

Saturday, October 3rd to Saturday, October 24th due to forecasted 

high winds associated with the hurricane. (See addendum exhibits 

2:10 and 2:11 for associated documents) 

Bottle Hill Day 2015 featured expansion onto Kings Road which 

proved to be very successful. The Beer Garden which was again 

organized by DDC Chairman Russel Stern, Vice Chair Mark 

Fabyanski and Commissioner Mike Kopas (pictured to the left) 

and it did very well in it’s new location on Kings Road and with its 

expanded hours, staying open until 7:00pm.  

Vendor participation increased again in 2015, and featured 

approximately 250 vendor booths. Sponsorship came in at an all 

time high and overall the event was the most successful to date. 

(See addendum exhibit 3:1 for a financial summary). Bottle Hill Day 

also continues to grow as a premier music festival. Live music was 

featured on four stages all day thank to the help of our partners at 

MACA and Madison Music & Arts. Originally five stages were 

planned but the postponement necessitated a return to four. New 

stage banners were created to include the  names and/or logos of 

the individual Stage Sponsors.  

The expansion onto Kings Road also allowed for the inclusion of a 

secondary amusement area on the Hartley Dodge Memorial lawn in 

addition to the Fun Zone located at Central Avenue School.  

This event is an enormous undertaking and requires cooperation 

with the Borough Council, Department of Public Works and 

Emergency Services Departments, primarily the Madison Police 

Department. Its continued success depends on this level of 

cooperation.  

In 2016, it is recommended that the DDC work more closely with 

the Madison Chamber of Commerce to integrate the their Car Show 

more effectively into the whole of Bottle Hill Day. It was the intent to 

do this in 2015 but the weather forced the cancellation of the Car 

Show and it was not able to be rescheduled.  

In addition, the possibility of further expansion on Kings Road 

eastward toward Prospect Street should be considered. It is noted 

that infrastructure provisions including portable toilets and more 

heavy duty barricades must be increased. It is also recommended 

that the addition of a “Hurricane’ date be considered.  

Thank You to 

Our Sponsors!  
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Bits and Briefs:  

Merchant of the Month Awards 

As in the past, Merchant of the Month Awards were presented on 

alternating months by the Madison Chamber of Commerce and the 

DDC. In 2015 the DDC made the following presentations: 

Blue Wazabi - April   
Tons of Toys - June 
Nicky’s Firehouse Italian Restaurant - August 
Madison Discount Tire Center - December 

After discussions with the Chamber, this program will continue 

through February of 2016 and then it is being recommended that a 

new, more meaningful program for merchant recognition be 

developed to replace it.  

Madison Magazine 

After a spending a good deal of time in 2014 writing articles, 

collecting photographs and working hand in hand with Town Square 

Publications the bi-annual Madison Magazine made its debut in early 

2015. At the end of May, Patrick Mc Granaghan of Town Square 

presented representatives of the DDC and Chamber with royalty 

checks for the advertising in the issue. The DDC received a check 

for $3,665.25. The magazine is distributed to local outlets and is free 

to the consumer. It is a great promotional tool for the community.  

Love Madison Shop Madison 

In 2015, this initiative was furthered through the sale of plastic bags 

to the merchants and the distribution and sale of magnets. 136 

cases of 500 bags were sold and delivered and the combined 

proceeds from bag and magnet sales totaled $3,530.00.  (See 

addendum exhibit 3:1 for more details) 

Madison Christmas Parade 

The annual Madison Christmas Parade was held on the Friday after 

Thanksgiving, November 27th.The DDC again participated with 

several commissioners walking or riding in decorated vehicles. The 

DDC purchased candy with the packages imprinted with the DDC 

logo which was handed out on the parade route.  

Madison Holiday Arts Festival 

The DDC made a donation to MACA in the amount of $3,000.00 to 

help support the Madison Holiday Arts Festival, which was also held 

on the Friday after Thanksgiving, November 27th. This festival 

features live musical performances throughout the day in various 

venues downtown. In addition, promotion of the event was also done 

through DDC associated resources.  
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From the Desk of The Program Director: 

In January we acknowledged the following as proposed 
administrative initiatives for 2015: 

 Work to reestablish University Relations Committee 
involving Drew, FDU & CSE 

 DDC Annual Report 
 New Commissioner Orientation  
 Internal DDC Newsletter 
 Refine Sign & Façade Process 
 Improve all aspects of DDC communication 
 Support the administrative needs of all Committees 

 
These were all addressed to some degree over the course 
of the year though most continue to be a work in progress. 
Those that concern the webpage were on hold as the 
borough was transitioning to a new webpage platform and 
now that is complete they will be priorities in the first few 
months of this year.  
 
In addition to administrative support for all events, the 
following is a list of other tasks completed and new initiatives 
created this year with an eye to improving administrative 
processes and general communication.  
1) All paper forms of record keeping have been converted 

to digital format. 

2) All financial accounting processes have been updated 
and standardized. Including deposits, check requisitions, 
DDC/MMSF-Borough payments, all purchasing including 
that through the Borough’s financial system (Edmunds) 
and event financial tracking.  

3) All DDC basic paperwork has been updated and 
standardized including agendas and minutes. In addition, 
filing systems have been reorganized for ease of use.  

4) New promotional materials have been created for events 
in-house as well as through a good working relationship 
with Tivoli Creative Designs. (See addendum exhibits 4:2 
and 4:3 for examples) 

 

 

 

The DDC and Chamber have worked more 

closely together in 2015. In addition to 

promoting DDC events, Chamber events 

were promoted in the I Love Madison NJ 

Newsletter and on the I Love Madison NJ 

Facebook page. This was managed by the 

DDC Program Director working together 

with the Chamber Executive Director.  
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5) Expanded the DDC’s reach through new advertising programs with TAP Into Madison and 
Discovery Maps. The Madison Eagle continues to promote the DDC through favorable 
placement of press releases, articles and the Bottle Hill Day insert). A new relationship with 
Vicinity Magazine has also been established in partnership with the Chamber.  

6) Communication has improved to the DDC and to the community at large. 

 Regular and timely reminders for events and meetings were distributed to the DDC. 

 

A monthly newsletter for I Love Madison NJ was created and distributed to all contacts in the 
Constant Contact database. Total is over 4,000 contacts. New contacts are added through 
sign-ups collected at events. Constant Contact was also used for the weekly Farmers’ Market 
Newsletter and promotional pieces for all special events. Between 70-75 communications over 
the course of the year.  

 

I Love Madison NJ Facebook page has been developed into a very useful communication tool. 
On December 1, 2014 the page had 2,306 followers as of 1/18/16 the page now has 3,444 
and is growing by 15-20 on a weekly basis. To put this in perspective here are the numbers 
similar pages: Summit - 1706, Morristown - 2330, Cranford - 3324, Somerville - 5453. The 
reach of individual posts has been increased dramatically as well. (See addendum exhibit 4:4 
for a report on Facebook activity). One post in November reached over 11,000. A goal for 
2016 is to further expand the use of other social media tools including Instagram and Twitter. 

 

1) Help facilitate Downtown Study process and outcomes. 

2) Complete the update of the DDC webpage.  

3) Re-establish the listing of commercial vacancies. 

4) Work with the Marketing Committee on promotional initiatives and on the creation of an updated 

welcome package for new business (See addendum 4:5 For an example from Somerville, NJ) 

5) Work with Sign & Façade Committee to further refine process. Update application and create a 

“Sign Book” which will include a walk through the process and examples of best practices. 

6) Expand effective use of Social Media tools. 

7) Investigate the potential for the use of over street banners at the gateways or other locations for 

events and other promotional purposes.  

8) Investigate the potential for the establishment of some type of renovation matching grant 

program.  

9) Follow-up on all 2015 goals. 

10) Provide a higher level of support for all standing committees.  

We have also 

had great 

success of late 

with some fairly 

low tech videos 

on Facebook. 

The latest one 

had over 8,000 

views! 

https://www.facebook.com/ilovemadisonnj/

videos/vb.90554363003/10153316810178004/?

type=3&video_source=pages_video_set 

https://www.facebook.com/

ilovemadisonnj/videos/

vb.90554363003/10153356236613004/?

type=3&video_source=pages_video_set 
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2015 DOWNTOWN DEVELOPMENT COMMISSION 

 

Chairperson: Russell Stern  
   

Vice Chairperson: Maureen Byrne and Mark Fabyanski 

Treasurer: Brad Cramer 

Secretary: John Hoover 

Member-at-Large: Craig Erezuma 

 

Robert H. Conley, Mayor - Public Official 

Astri J. Baillie, Council Liaison  

 

Susan Whitehorn, Owner/Merchant/Landlord  

Jim Hollenbach, Owner/Merchant/Landlord 

Peter R. Flemming, Sr., Planning Board Representative 

Leslie Lajewski, Board of Education Representative 

Michael Kopas, Higher Education Representative 

Carla Brady, Not for Profit Representative 

Larry Jasen, Giralda Farms Representative 

Marsha Ann Zimmerman, Chamber of Commerce Representative 

Deborah Farrar Starker, MACA Representative  

Eric Range, at Large Member 

Barb Short, at Large Member 

Garry Herzog, Media Representative 
 
 

James Burnet, Ex-Officio 
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ADDENDUM EXHIBIT 2:1 
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ADDENDUM EXHIBIT 2:2 

NAME OF  

BUSINESS 
OWNER/REP LANDLORD 

NEW OR 
RELOCATION, 

ETC. 

TYPE OF 

BUSINESS 
LOCATION 

SIGN & FAÇADE 

STATUS 

Osteria Trevi Vincent Padula 
Lawrence A. Cline (4 
Park Avenue Holding 
LLC) 

New Restaurant 4 Park Avenue Review Complete 

Lashz Sonya Coretta Miller Mark Conmy New Salon 26 Cook Plaza Review Complete 

Slamwich Scratch 
Kitchen 

Sam Freund Katherine Kariotakis New Restaurant 143 Main Street Review Complete 

Hilltop Bicycle Sam Cooper Sam Mantone New Retail 15 Kings Road Review Complete 

Flies & Honey Hair 
Studio 

Allison Perry Rocco Iossa New Salon 21 Central Avenue Review Complete 

Celtic Golf John Irizarry Nicholas Lardieri New Retail/Instructional 19 Central Avenue Review Complete 

Mind Your Body 
Loretta Beneroff, 
Daniel Dalpiaz 

Lawrence A. Cline (4 
Park Avenue Holding 
LLC) 

New Fitness 4 Park Avenue Review Complete 

Rocco's Gino Iossa Same Expansion Restaurant 36 Main Street Review Complete 

Redux and The 
Market at Redux/
Robert Ubhaus 

Robert Ubhaus Frank Iannarone New Restaurant/Market 3 Central Avenue Review Complete 

Madison Mud Clay 
Studio 

Melanie 
Tomaszewski 

Angelo Iossa (B.I.G. 
Management) 

Relocation Retail/Instructional 6 Main Street 
Master Signage 
Plan? 

Healthy Italia 
Paolo Nespoli/BNB 
Import Inc. 

Stephen Pagano New Retail/Instructional 55 Main Street  

The Color Bar Salon 
Joseph and Penni 
Monticello 

Nick Sainato New Salon 17 Waverly Lane Review Complete 

Cuozzo Studio for 
Hair 

Joseph and Tanya 
Cuozzo 

Merle Walters Name Change Salon 79 Main Street Review Complete 

Body & Brain Yoga 
TaiChi 

John Thompson 
Sal Luciano (Sunny 
Isle Realty) 

Name Change Fitness 44 Main Street Review Complete 

Kienlen Lattmann - 
Sotheby's 

International Realty 
Jeffrey Fellers Same as Business New Realtor 223 Main Street Review Complete 

Zenful Living - Dr. 
David Beck 
Chiropractor 

Johanna Jimenez, 
David Beck 

Nick Sainato and 
John Dalena 

Additional Occupant 
Fitness and Holistic 
Health 

20 Waverly Place  

Sugar Rush 
Andrea Festa 
Zemblis 

Donato Holdings New Retail 10 Waverly Place Review Complete 

Selen for Assembly Tom Basta Donato Holdings Temporary Political 12 Waverly Place Temporary 

Eatalian Bistro Albertino Moriello Chen New Restaurant 90 Park Avenue Temporary 

Stryxe Michael Cottone The Heller Group New 
Bowling Alley/Sports 
Bar 

300 Main Street Review Complete 

Prima Mark Conmy Salvatore Luciano Sign Replacement Retail 44 Main Street Review Complete 

Grillera - 
Mediterranean 
Cuisine 

Cem Akyol 
91 Park Ave, LLC/
Leichen Chen 

New Restaurant 91 Park Avenue Review Complete 

BaBa's Italian 

Bakery 
Gregory Luque Debra Cattano New Bakery 39 Kings Road Temporary 

Chaise Fitness 
Claudis Aarts-
Schreiber/Aarts 
Fitness LLC 

Tiro Development 
Associates LLC 

New Fitness 134 Main Street 
Master Signage 
Plan? 

The Music Center Richard Marks The Heller Group New Retail/Instructional 300 Main Street Review Complete 

Academic Journeys Maureen McGovern 
Angelo Iossa (B.I.G. 
Management) 

New Retail/Instructional 6 Main Street Review Complete 

Studio Allegro  The Heller Group Relocation Retail/Instructional 300 Main Street Not yet rec'd  
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ADDENDUM EXHIBIT 2:4 

Taste of Madison 2015  Address Town Role Notes Affiliation 

Avenue Travel 62 Main St. Madison 
Taste guest 
raffle 

Raffling $250 travel voucher. Long-time Taste 
supporter. 

  

Begum Palace 300 Main St.  Madison Food Long-time Taste supporter.   

Charlie Brown's Steakhouse 
522 Southern 
Blvd. 

Chatham Food New to the Taste in 2015. Chamber 

Chef Loryn's 250 Main St. Madison Food Long-time Taste supporter.   

Crowley Cupcakes 7 Waverly Pl. Madison Dessert Long-time Taste supporter.   

Drip Coffee 34 Main St. Madison Coffee Long-time Taste supporter.   

Empire Schezuan 258 Main St. Madison Food Long-time Taste supporter.   

Firehouse 15 Central Ave. Madison Food Long-time Taste supporter.   

Gary's Wine & Marketplace 121 Main St. Madison 
Fine wine & 
spirits 

Presenting Sponsor of the Taste of Madison 
2015. 

  

Balthazar Bakery     Food Assortment of fresh baked breads. Gary's 

Enjou Chocolate     Dessert Handmade chocolates and sea salt caramels. Gary's 

The Atlantic Ave. Company     Food Fine tomato sauces. Gary's 

GK's Red Dog Tavern 1 Convent Rd. Morristown Food Long-time Taste supporter. Rotary 

Healthy Italia 55 Main St. Madison Food New to the Taste in 2015.   

Il Mondo Vecchio 72 Main St. Madison Food Long-time Taste supporter.   

Main Street Wine Cellars 306 Main St. Madison Wine & beer Long-time Taste supporter.   

Mexican Spice 25 Cook Ave. Madison Food New to the Taste in 2015.   

Mor Turkish & Mediterranean 91 Park Ave. Madison Food New to the Taste in 2015.   

Park Avenue Club 184 Park Ave. 
Florham 
Park 

Food 
Also the fabulous venue of the Taste of Madi-
son 2015. 

  

Pascarella Bros. Delicatessen 
34 Watchung 
Ave. 

Chatham Food New to the Taste in 2015.   

Poor Herbie's 13 Waverly Pl.  Madison Food Long-time Taste supporter.   

Rocco's Tuscany Bar & Grill 30 Cook Plz. Madison Food Long-time Taste supporter.   

Rod's Steak and Seafood Grill 1 Convent Rd. Morristown Food Long-time Taste supporter. Rotary 

Romanelli's Pizza & Italian Eatery 42 Lincoln Pl. Madison Food Long-time Taste supporter.   

Salvatore Minardi Salon 8 Park Ave. Madison Dessert 
Chocolate fountain with fruit. Long-time Taste 
supporter. 

  

Stop & Shop 133 Main St. Madison Food Long-time Taste supporter.   

Whole Foods 222 Main St. Madison Food Long-time Taste supporter.   

Woodland Bakery 
650 Shunpike 
Rd. 

Chatham Dessert New to the Taste in 2015.   

    Taste 2015 Participants.xlsx    03/13/15  
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ADDENDUM EXHIBIT 3:1 

2015 BUDGET      

Anticipated Revenue - directed to the MMSF 
  YTD 

BUDGET DIFFERENTIAL 
(+/-) 

ACTUAL 
 

Taste of Madison Funds 10,000.00 9,000.00 (1,000.00) 9,000.00  

Bottle Hill Day Funds 47,000.00 74,520.00 27,520.00   
*Still $550.00 outstanding. Total includes 
Beer Garden proceeds 

Farmers Market Funds 12,000.00 13,250.00 1,250.00  13,250.00  

May Day Funds 17,000.00 16,750.00 (250.00) 16,130.41 
*Quest Sponsorship not sent separately, may 
have been included in the BHD Sponsorship 

Sale of Shop Madison Bags Incl. Magnets 3,000.00 3,530.00 530.00  3,530.00  

Misc. 1,000.00 3,665.25 2,665.25  3,665.25 *Magazine Royalty Check for $3,666.25 

      

Total Anticipated Revenues 90,000.00 115,565.25 25,565.25    

      

Anticipated Expenses       

Bottle Hill Day 
22,000.00 24,265.87 (2,265.87) 24,265.87 

*Budget increased by $10,000 at meeting of 
August 20, 2015 

Farmers Market 12,000.00 9,166.80 2,833.20  9,166.80  

May Day 17,000.00 13,968.02 3,031.98  13,968.02  

Sidewalk Art Gallery and Gala 4,000.00 2,102.90 1,897.10    

Sidewalk Sounds Music 
4,500.00 5,555.00 (1,055.00) 5,555.00 

*$5,200.00 for talent plus $355.00 for feather 
flags 

Administration Support 7,000.00 1,067.15 5,932.85    

Public Improvement 15,000.00 5,625.06 9,374.94    

University Relations 6,000.00 3,215.83 2,784.17    

Advertising Promotion (see note below) 
10,000.00 8,501.21 1,498.79   

*Budget decreased by $10,000 at meeting of 
August 20, 2015,  

Merchandise/Bags, misc. 5,000.00 3,788.40 1,211.60   *Lanca, 132 cases of bags 

      

Total Anticipated Expenses 102,500.00 77,256.24 25,243.76    

      

      

This budget also includes the following encumbrances       

Wayfinding 
9,463.03 12,944.00   

*Budget was increased FROM $11,000 to 
$17,000 at May meeting  

Cook Avenue Parking Lot 5,000.00     

Walking Tour 
3,100.00 74.75   

*Craig was reimbursed for software update 
from TechSmith 

      

GVR Trestle Lighting (12/11/14) 
2,100.00    

* The GVR Trestle Light Encumbrance was not 
noted in January 2015, there has been noth-
ing billed to this line but work is underway 

      

Total 14,463.03     

      

      

Expenses in Advertising/Promotion for 2015, change in 
2016* 

    

*Propose to combine with Sidewalk Sounds, 
change name to "Music/Partner Programs" in 
2016 

METC Concert Contribution 2,000.00     

MACA Madison Holiday Arts Contribution 3,000.00     

      

Direct MMSF Maintenance Expenses      

MMSF Costs (Legal, Tax Prep and Payments, Postage, 
etc.) 5,733.83     
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ADDENDUM EXHIBIT 4:5 

Full version of the Somerville Business 

Success Kit can be accessed by clicking 

this link:  

http://www.downtownsomerville.com/

static/pdf/BusinessSuccessKit_v2.pdf 
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